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Tuolumne County
translated in
Chinese:

1 Rk
Journey, Happy,
Enchanted

Every Kid in
a Park-
Passport to K 4§ PRRX

Ireasures 2

We tagged onto the Mational Park
Foundations Every Kid in a Park
Campaign aimed at engaging fourth
graders and their families to get cut
and explore national, state and local
parks. We created a Passport to
Treasures for kids to earn prizes at
each stop on the Passport. Prizes
included a toy, a pencil, a stuffed
animal and lodging discounts. The
idea was for families to visit
Tusdurmne County and extend their
stay. This is an ongoing campaign.




Multi-Platform Marketing Campaign

* 2nd Annual Tuolumne County Tourism Summit

Cﬂmmunity * Tuolumne County Transit/YARTS Promotion
* Financially Spensored 12 County Events/Marketing Projects

UutIEaEthdUCEtiﬂIl * Support tor events through gift basket donations.

* Free coffee and cocoa for Highway 108 volunteer clean-up crews

* Sunset Magazine - 675,000 Northern and Southern California
Combined Distribution

* VIA Magazine - 2.5 Million Copies Per Quarterly lssue

Regiu nal * Yosemite Journal - 100,000 Copies Quarterly
i o = CA Visitors Guide - 500,000 - Advertised with Gold Country

Print Advertising and Yosemite

* 5F Travel Visitors Guide - 225,000

* Adventure Outdoors Magazine - 190,000 Copies Per lssue

* Adventure Sports Journal - 42,000 Copies Per Issue

* LocalGetaways.com
* TravMedia

- * Sunset Magazine
Onllne * VIA Magazine

: * Yosemite Journal Road Trip
Promotions picasR RS

* KGO
# US Travel News Brief

- . * KGO Newstalk Radio 810
TElEUlElﬂﬂfHadlﬂ- * Television Commercial on XFINITY, DISH & DIRECTV
* KFOG - In Partnership with Rush Creek Lodge

* Facebook - 19,500+ Fans

* Instagram - 1,000+ Followers ; s
Soclal Media * Twitter - 745 Followers f x L P

* YouTube #MyTuolumneCounty
* Pinterest

et
@m

* Bay Area Travel & Adventure Show
* LA Times Travel & Adventure Show
TIEUEI Shﬂws * Sunset Celebration Weekend
* CA State Fair
* International Pow Wow and MNational Tour Association

. » 18,000 Visitor Centers
Vacation Planners - 11.400 Mmailed
100,000 Vacation Planners * 16,000 Tuolumne County Partners

Printed and Distributed * 50,000 The Bay Area _
* 4 400 Travel Shows & CA State Fair




County
Travel Impacts

Travel Spending by the Millions

Accommodations $58.5

Food Service

Food Stores

Fuel & Transportation 3204

Visitor Information Centers

In addition to Sonora and Chinese Camp,
Groveland has been added to the list of Visitor
Information Centers (VICs). Please see the
Supporting Stats for additional VIC numbers

TCVIC, Chinese Camp remains a key location
helping visitors with lodging bookings,
itineraries and road conditions, Chinese Camp
continues to be open daily year-round.

TC VIC, Groveland has a Yosemite Ranger
daily Memorial Day-Columbus Day and Yisitor
Bureau staff Friday-Sunday. Many wvisitors in
Groveland are directed there by the VIC in
Chinese Camp as Yosemite Park Passes are
sold by the Rangers.

TC VIC, Sonora is home to the TCVE offices
and is currently open five to six daysfweek.

See the full annual report, at

VigitTuolumne.com/For-0Qur-Partners

2015 Tuolumne County
Travel Impacts
£221.7 Million in

[otal Visitor Spending

- =

(Up &.4%
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Visitor Center Statistics

2014 - $208.2 million
2013 - $198.7 Million
2012 - $200.7 Million
2011 -%194.3 Million

DezpnFunyan [

ither Travel

Arts, Entartainment & Recreation

A total of 20,808 guests stopped for information at

our Visitor Centers

Top 5 California Visitors:

Southern Califarnia - 887
F;l'\.t H;l'_-.- .l'-'l.rl_'.._l ﬂ-?.}:—
Srackteon/Modesta - 717
Sacramento Area - 456
N-;,:lrl_l" F!-:_::,.' .ﬂ-.rl:_::'. -e'ﬂ-:'l

Top 2 U3 Visitors:

ME Seaboard - 1,290
Central States - 1,114
Mid Wast - 1,040

%E Seaboard - B24
Maorth West States - 731

Top 5 International Visitors:

Gl:'rrl.‘m:,- 1,331
Australia’MNaew fealand - 876
United K n-:_:|-:_1-:_1"1 00
Canada - 782

S-c:._:'.h .llrm_':rlr_::_:."| atin _"5-5

Mailed Vacation Planners
Top 5 Lead Sources

Yosemite Journal - 3,993
Sunset Magazine - 3,938
ASANA Magazine - BB2

TCWVE Website - 4462

MP Trips..l'M:,"'r'ugemiteP‘arl: - 192




Additional Marketing
Activity and Looking Ahead




2015-2016 Board of Directors

teoilffiam,

Shirdey Sarno, President

Sonora Chamber of Comemance
Margaret Davig, Vice President
Junction Shopping Center

Katia Framm, hecratary

Dodge Ridge Wintersports Area
Mark Truppner, Traasurer

Clarke Broadcasting

Stephen Willey

The Mationa! Hotel & Restaurant
Tom Clawson

Yozemite/Hwy 120 Chamber of Commerce
Tricia Gardella

Promotion Club of Jamestown

TCVB Team

Michael Ayala

Tualumne Cr_ﬂ_.'r:[:,' Chambar of Commerce
Fon Pate

Black Oak Casino Resort

Gary Neubert

Caolumbia Chamber of Commerce
Batsy Hurst Younger

Twain Harte Business Association
Chris Link

Best Western PLUS Sonora Chaks
Teri Marshal

Rush Creek Lodge/Evergreen Lodge

Full-Time:

Lisa Mayo, Executive Director
Karen Faorema f, F':._lrl,ru'_'-r:,l‘ll[_l & Wisitor

Center Manager

Jennifer Lopez, Marketing
Coardinator

J110.2) 7RV O}
TUDLUMN&

coun

YOSEMITE - GOLD COUNTRY - HIGH SIERRA

542 W. Stockton 5t.
sonora, CA 95370
(209) 533-4420
VisitTuclumne.com

Part-Time:

Susan Wilson, Publicist
Ginger Malatesta, Bookeeper
Anna Davies, Special Projects
Caordinator

Mackenzie Rodgers, Social

Media Coordinator

Visitor Services:
Richard Haratani
Candica Kendall
Laverne Richmaond
Diana Rack
Bathamy Wilkinson
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