
Tuolumne County Visitors Bureau
Marketing & Looking Ahead

Jen Lopez
Marketing Manager

3 Vacations in 1 Destination



Tuolumne County Vacation Planner

• 100,000 Copies Distributed:
– BART Stations
– Bay Area Airports
– Residential Communities in East Bay
– Travel Shows
– Yosemite Journal
– Direct Requests
– By Members



VisitTuolumne.com
VisitTCToday.com

Features Include:
Booking Capabilities
Social Media Feed

New Photos
Itinerary Builder

New Logo!

New Website!

• Website: 95,000 pageviews 
since launch on Oct. 3rd

• Booking widget: 1,435 referrals 
since launch on Nov. 1st



E-Newsletters



Travel & Trade Shows

• Attended 4 Shows in 2017
– Sacramento International 

Sportsmen’s Expo
– Bay Area Travel & 

Adventure Show
– San Diego Travel & 

Adventure Show
– Sunset Celebration 

Weekend



Multi-Platform Advertising



• TCVB commercial runs in Sacramento & expanded to 
Tri-Valley area in 2016-2017

Click her to play commercial

Xfinity

https://youtu.be/zDJRN3-t3_c?list=PLAGdb1DQX0jSVyzYqJ53zCtGuduIWyBOg


KGO On the Go
• Feature article in KGO On the Go annual magazine
• Full-page back cover ad
• TCVB logo on front cover
• Banner ads in e-newsletter
• 15- & 30-second commercials, aired over 200x
• 5-minute live, on-air radio interview
• PSA Notices of Big Oak Flat Rd. closure and re-opening



Sunset Magazine & Sunset.com

California print circulation: 665,000



VIA Magazine

Circulation: 3.2 million



California Visitors Guide



Yosemite Journal 
MyYosemitePark.com

• They distribute approx. 4,000 vacation planner 
on our behalf

• Full page ad in Yosemite Journal + articles 
(circulation 100,000)

• 100,000 banner ads on MyYosemitePark.com
• Inclusion in Central Coast to Yosemite Road Trip 

contest = 
• 7 Facebook posts
• 105,041 impressions
• 2,508 engagement
• 1,206 clicks



Studio 40 Live
• 6 on-air segments
• Banner ads on Studio 40 Live website
• TCVB TV commercial runs during Fox 40 Morning News 

2 days leading up to and on the day of our segment dates

Next segment airs June 13th

featuring Tuolumne County wine 
and hard cider

Banner ads: 75,014 impressions

http://fox40.com/2017/04/14/take-a-hike/


Bay Area News Group: 
Eat Drink Play

August 7, 2016 February 26, 2017

• Total circulation: 1.8 million in San Jose Mercury News, East Bay Times, etc.
• Full-page ad
• Articles are also online
• Digital banner ads
• Wide range of advertising opportunities for partners



Adventure Sports Journal & 
Adventure Outdoors

Adventure Sports Journal 
circulation: 42,000

Adventure Outdoors 
circulation: 190,000



Local Advertising



Strategic Partnerships



Brand USA/Visit California 
Outdoors Initiative

• 6.9M impressions via the National Geographic campaign
• 12.4k page views across the digital Outdoors hub
• 1.1 M video views
• 141k social impressions garnered across 16 organic 

partner posts via Twitter & Facebook
• 2.1M impressions via Expedia campaign = 

ROI: $44,324 with 210 room nights
• Total impressions: 10 million



Brand USA/Visit California 
Outdoors Initiative



Brand USA/Visit California 
Outdoors Initiative

Click here to play video

https://youtu.be/ovsHiOeLlZI?list=PLAGdb1DQX0jSVyzYqJ53zCtGuduIWyBOg


San Francisco Travel



San Francisco Travel



Regional Partnerships



Regional Partnerships



New Photography

Menka Belgal Photography



Media Highlights
• Bay Area Travel Writers Meeting and Fam Trip
• Toronto Media Fam Trip
• Hosted Several Individual Journalists 

and Bloggers
• CNN India Documentary



Social Media

May 2016 = 17,529
May 2017 = 20,393

May 2016 = 533
May 2017 = 2006

May 2016 = 640
May 2017 = 928



What’s Coming Up Soon

• Sunset Magazine “Travel Chronicles” page
• Condensed visitors guide (English, German, French and Chinese)
• Update film resource guide
• Oh’ Ranger ad (290,000 distribution)
• 1 more Studio 40 Live segment to air 

next month
• Airports promotions



What We’d Like To Do 
in the Upcoming Year

• Expand on relationships with Xfinity, Fox 40, Yosemite Journal, Bay Area News Group, etc.
• Build on partnerships with Brand USA & Visit California to broaden 

international visitation
• Expand advertising to more publications

• Where Magazine
• in-flight magazines

• Create new, professional destination videos 
• “How to” videos
• Faces of Tourism
• Tuolumne County Adventures

• Increase photo inventory
• Develop meeting/group marketing campaigns 

(off-season & mid-week business)
• Develop airports campaigns
• Create trails marketing campaigns
• Update “Passport to Treasures” family program
• Increase social media advertising
• Conduct marketing meetings and workshops



Marketing Meetings & Workshops

• Next marketing meeting July 20th

– Every other month, 3rd Thursday

• Ideas for Upcoming Workshops (TBD)
– Getting started on the booking engine
– Getting started with Google Analytics
– If there’s a workshop you would like to see, 

let us know.



Thank you!
Jen Lopez

jen@gotuolumne.com
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