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A Message from Visit Tuolumne County 
President & CEO, Lisa Mayo

Lisa Mayo, CDME
President & CEO, Visit Tuolumne County
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MESSAGE FROM the outgoing VISIT TUOLUMNE COUNTY
BOARD CHAIR, KATIE DUNN

Katie Dunn
Visit Tuolumne County, Past Chair

President, Sonora Chamber of Commerce

A MESSAGE FROM NEW VISIT TUOLUMNE COUNTY 
BOARD chair, ryan reis

Ryan Reis
VTC Board Chair

Recreation Director, Don Pedro Recreation Area
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Credit: Paulina Dao
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TOURISM MARKETING DISTRICT
background

Proposed TMD
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Strategic Communications
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OVERALL TOURISM STATISTICS 
for tuolumne County

2023 Travel Spending and Tax Revenue

Government Revenue Generated by Tourism

*These statistics do not include spending or job generation by either Black Oak Casino Resort or by Chicken Ranch Casino Resort as they fall under Government.

**Includes Transient Occupancy Tax for County of Tuolumne and City of Sonora.

This data is provided by Dean Runyan Associates and is preliminary as of May 2024.

Key Takeaways:

•

•

•

•

Economic impact
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Top Visitor Origins - CA Cities Top Visitor Origins - States* 

visitors to tuolumne county 2023-2024*
visitation

1.2 million 6.1 million
visits
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MARKETING HIGHLIGHTS
National Geographic, UK

National Geographic UK

National Geographic US

Sunset Travel Award

1 0M A R K E T I N G  H I G H L I G H T S 



“Fuel Your Journey” Promotion

Curb Free with Cory 
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MARKETING PROGRAMS
Annual Travel Guide
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WEBSITE

1 3M A R K E T I N G  P R O G R A M S

OVERALL SITE PERFORMANCE
July 1, 2023 - June 30, 2024

SESSIONS

481,445 (vs. 310,411 in 22/23)
PAGES per SESSION

1.59 (vs. 1.84 in 22/23)
PAGEviews

767,619 (vs. 571,844 in 22/23)

Top Five domestic & 
International users
July 1, 2023 - June 30, 2024

1. Washington**
2. oregon**
3. texas**
4. nevada**
5. arizona**

1. Mexico**
2. germany***
3. canada**
4. uk**
5. poland



New Economic Development Webpage and Resources

Simpleview Booking Referral Platform
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Consumer Emails

“What’s Up Wednesday” Emails
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Tactic Impressions Clicks CTR CTR Benchmark VTR VTR Benchmark

out-of-state

in-state social ads

the campaign saw an average of 5,200 visits to Tuolumne 
County per month, with key locations and hotels receiving an average of 2,148 visits per month.

digital ads

1 6M A R K E T I N G  P R O G R A M S

impressions:

1,445,128
clicks:

16,784
click through rate:

2.9%



SOCIAL ADS

Sunset Digital Ads
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1 8M A R K E T I N G  P R O G R A M S

Credit: Kim Carroll

VisitTCToday.com/GTM

Print Ads

google max campaign

As of July 15th, 
we’ve seen incredible results – 3,008 referrals and an estimated 240 bookings!

•

•

• Diablo Magazine

•

•

•

•

•

•

•

•
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Television

radio



billboards
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Tuolumne County Craft Beverage and Craft Burger Trails
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Tuolumne County Art Week
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Yosemite Journal (National Park Trips)

2 3M A R K E T I N G  P R O G R A M S

Digital Activations



2 4M A R K E T I N G  P R O G R A M S

local advertising

NATIONAL TRAVEL 
& TOURISM WEEK AND 
CALIFORNIA TOURISM MONTH



2 5M A R K E T I N G  P R O G R A M S

-Carol Hancock, The Harte of the Kitchen

-Thomas and Courtney Atkins, Twain Harte Miniature Golf

-Cassandra Hard, Indigeny Reserve

Testimonials



MARKETING PARTNERSHIPS FOR REGIONAL, STATE, 
NATIONAL & INTERNATIONAL REPRESENTATION

Brand USA

Global Inspiration Program Results:

 Visit the USA Travel Guide

GIP Digital Ad Units: 

2 6M A R K E T I N G  P A R T N E R S H I P S  F O R  R E G I O N A L ,  S T A T E , 
N A T I O N A L  &  I N T E R N A T I O N A L  R E P R E S E N T A T I O N

impressions:

5.1 million
clicks:

17,559

3,562 



Visit California

VCA Leveraged Co-op Digital Ad Program (2):

•

•

2 7M A R K E T I N G  P A R T N E R S H I P S  F O R  R E G I O N A L ,  S T A T E , 
N A T I O N A L  &  I N T E R N A T I O N A L  R E P R E S E N T A T I O N

impressions:

2 million
clicks:

1,727
click through rate:

.09%



Visit California continued

•

•

2 8M A R K E T I N G  P A R T N E R S H I P S  F O R  R E G I O N A L ,  S T A T E , 
N A T I O N A L  &  I N T E R N A T I O N A L  R E P R E S E N T A T I O N

impressions:

2.3 million

delivered:

239,691

avg. delivered:

232,364

clicks:

3,000

total opened:

138,257 (57%)

avg. opened:

117,000

click through rate:

.130%

clicks:

2,395

avg. clicks on vtc ads:

65

click through rate:

1.69%

Emails:



Gold Country Visitors Association  

2 9M A R K E T I N G  P A R T N E R S H I P S  F O R  R E G I O N A L ,  S T A T E , 
N A T I O N A L  &  I N T E R N A T I O N A L  R E P R E S E N T A T I O N

High Sierra Visitors Council



Industry Associations

•

•

• Destinations International

•

•

•

•

•

•

3 0M A R K E T I N G  P A R T N E R S H I P S  F O R  R E G I O N A L ,  S T A T E , 
N A T I O N A L  &  I N T E R N A T I O N A L  R E P R E S E N T A T I O N



interNATIONAL marketing
Black Diamond

Travel Trade:

3 1I N T E R N A T I O N A L  M A R K E T I N G

•

•

•

•

•

•

•

•

•

•

•

•

•



Black Diamond continued

Public Relations

National 

•

•

•

•

•

•

•
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3 3I N T E R N A T I O N A L  M A R K E T I N G

Global Marketing and Sales (GMS)
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Destination Counsellors International (DCI) – Canada

• The High Sierra: Divine Road Tripping in Tuolumne 
County, California 
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DCI – Canada continued

• Gateway to 
Yosemite: Relive the Gold Rush in California

• Tripping on 
Tuolumne 

IMPACT Magazine
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meetings market

Meeting Planner Guide and 360-Degree Video

Visit California’s Meet What’s Possible



Channel

X

Pinterest

Followers as of 6/30/24 Results Engagement Rate

SOCIAL MEDIA

3 7S O C I A L  M E D I A

Social Media Followers and Analytics
fy 2023-2024

top performing posts
Facebook Instagram

reach:

55,156
reach:

65,254
impressions:

57,785
impressions:

69,034
interactions:

1,162
interactions:

7,334
reactions:

945
likes:

3,782



PUBLIC RELATIONS

3 8P U B L I C  R E L A T I O N S

1.31B

$12.72M

9.77M

259.62k

139

25

18,729

134

metrics for vtc public relations

Media pitches

Media visits



our destination:

• Reach and Engagement:

• Targeted Marketing:

• Authenticity and Trust

• Content Creation:

• Real-Time Engagement:

• Cost-Effective Marketing: 

• Storytelling and Narrative:

• Measurable Results: 
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4 0F A M I L I A R I Z A T I O N  T R I P S

Familiarization Trips
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Travel Industry Events
Education Events
One West Tourism Alliance Education Summit

One West Tourism Alliance Tech Summit

One West Tourism Alliance Leadership Summit

Visit California Outlook Forum

CalTravel Summit



Visit El Dorado County Tourism Summit

Visit California Board of Directors Meetings

media Events

International Media Marketplace

Visit California San Francisco Media Event

Society of American Travel Writers Virtual Marketplace

travel trade Events

National Tour Association Travel Exchange
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National Tour Association’s Contact

Go West Summit

IPW
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COMMUNITY investment program

4 5C O M M U N I T Y

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•
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currently & looking ahead



MANAGEMENT & ACCOUNTABILITY PRACTICES

VISIT TUOLUMNE COUNTY BOARD OF DIRECTORS

Executive Board - 2023/2024
• Chair - Katie Dunn

• Vice Chair - Ryan Reis

• Secretary/Treasurer - Stephanie McCaffrey

directors
• Launa Valente

• Casie Schornick

• Teri Marshall

• Eric Barbaro

• Zac Broxham

• Hanna Craig,

• Karen Mariano-Luckhardt

• Jan Verhage

• Sam Segerstrom

4 7M A N A G E M E N T  &  A C C O U N T A B I L I T Y  P R A C T I C E S



VISIT TUOLUMNE COUNTY TEAM
Full Time

•

•

•

Part Time
•

•

Contract
•

Lisa Mayo:
•

•

•

•

•

•

•

•

Jennifer Lopez:
•

•

•

Ashley Padilla:
•

4 8V I S I T  T U O L U M N E  C O U N T Y  T E A M

Community and Industry Involvement



VENDORS

4 92 0 2 3 - 2 0 2 4  V E N D O R S

Agencies
Armstrong-Gossy Public Relations

Augustine Agency

Black Diamond

Civitas

Clarity of Place

Development Counsellors International (DCI)

Global Marketing Sales (GMS)

Heather Jing Design



5 02 0 2 3 - 2 0 2 4  V E N D O R S

Madden Media

Technology
Bandwango

Diamond Digital Marketing Co

Drozian Webworks

Muck Rack

Placer.ai

Simpleview



GLOSSARY
DMO

Drive Market

Familiarization Tour (FAM)

‘Free’ or ‘Foreign’ Independent Travelers (FIT)

Impressions

IPW

Leisure Travel

Press/Publicity Release

Press Trips

Search Engine Marketing (SEM)

Shoulder Season

Sustainable Tourism

Target Market

Tour Operator

Travel Trade
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Tourism is vital to the 
Tuolumne County economy.

Thank you for your continued support!

Visit Tuolumne County  •  193 S Washington St.

Sonora, California 95370  •  800-446-1333  •  VisitTuolumne.com


