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A Message from Visit Tuolumne County
President & CEO, Lisa Mayo

u     fi c l ye  ill e fille  it  o t   oppo tu ity  T i  ye  ill i  e  
y  to co ect  et o  it  l o t ll e e t  c  i  pe o   it ill llo  u  to co ti ue to 
p up ou  eti  T e  fi c l ye   T ie t ccup cy T e  i c e e to eco  

i  e  et  ope e  up  t i it Tuolu e ou ty T  e ou t c  o e t ff t t 
e  to y oo ye to e ly o  i   e e e cite  to e  o e o l  ye  e

e e loo i  fo  to co ti ui  ou  e p io  i  o e tic et  it   focu  o  e ttle 
  e  To  t e e  of l t ye  e t te  pl i  to i  c  o e i te tio l 

t el   ill co ti ue to o  it  l c  Di o  i  t e ite  i o  e ei ite  ou  
p t e ip it  De ti tio  ou ello  te tio l D  i    e l o p t e i  it  

lo l eti   le   i  e ico   e  et fo  u  

e of ou  i e t i iti ti e  e ill co ti ue to focu  o  i  o i  off pe  i it tio  T i  pl  
i clu e  i e out e c  i  t e eeti   oup  ecto   e cou i  o e oup e e t  
li e e i  f ily eu io  co po te eeti   et e t  T e o e ll o l i  o e otel 

oo i  u i  t e cto e   p il ti ef e

e ill co ti ue to e ic te fu  to cou ty e e t   e ti tio  e elop e t p o ect  t t 
fu t e  t e i io  of T  y i c e i  i it tio  to ou  e  e e l o uppo ti  p o ect  t t 
le  to te ip  u t i ility of ou  tu l e ou ce  T e e i iti ti e  e efit e i e t   
i ito  u t i ility  e ti tio  te ip i  oi  to e t t e fo ef o t of ll e e o  

t i  fi c l ye   to e u e t e cou ty i  li e  it  e e o  c o  lifo i  i  ece tly 
ee  ppoi te  to lT el u t i ility  te ip o ittee   ill i  t o e e e o  

to life it i  Tuolu e ou ty

T e futu e of Tuolu e ou ty  tou i  i u t y co ti ue  to loo  i t  T  you fo  ei  
lo  it  u  o  t i  i e

oo i  fo

Lisa Mayo, CDME
President/CEO, Visit Tuolumne County



DESTINATION MANAGEMENT
AND MARKETING ORGANIZATION

About VisiT Tuolumne County
i it Tuolu e ou ty i   De ti tio  eti e e t i tio   t e offici l Tou i  
u e u of Tuolu e ou ty  lifo i  Tuolu e ou ty i   i le e ti tio  it  t ee i c e i le 
e io  pe ie ce ico ic o e ite e tu e  e ol e  i co e ie  i  lifo i  ol  
ou t y o  e plo e t e pote ti l of  e citi  i  ie  t ip  u t   ou  e t of t e  

ci co y e    ou  f o  t e c e to e  Tuolu e ou ty i  clo e  ffo le  
u i uely i  t c e ti  u fo ett le e o ie

Mission and Vision
Mission
To e ce eco o ic o t  y i c e i  tou i  to Tuolu e ou ty

Vision
i it Tuolu e ou ty i  t e p e ie e ut o ity fo  eti  Tuolu e ou ty  tou i   i  

loo e  to fo  le e ip i  ll e  of e ti tio  e e t

Why Tourism Matters
 i e t e t i  i it Tuolu e ou ty fuel  eco o ic cti ity i  ou  

co u ity  Destination promotion is a crucial step in growing our travel 
and hospitality sector, and imperative for the economic development 
of the whole county.

Tou i  e efit  loc l eco o ie  u i e e   e i e t  li e   i it 
Tuolu e ou ty co ti ue  po t p e ic effo t  eco o ic eco e y 

epe  i  p t o  o u t tou i  eti  t ctic  ic  ill ulti tely 
e e te o e i ito  pe i   e to tio  of t  e e ue  uil i  

upo  t e illio  e e te  fo  t e cou ty

it  i ito  i  e  pl   t e co petitio  e ti  up  t e e 
 e e  ee   o e i po t t ti e fo  i it Tuolu e ou ty  There’s 

substantial opportunity to bring in more visitors during fall, winter and 
spring, and improve the quality of the trip for summer visitors.  

 oup eeti   i te tio l t el ou ce c  i it Tuolu e 
ou ty i   i pe ti e tool i  e c i  t e e u ie ce  e cou i  t e  to t y lo e   pe  
o e c o   i e  e of p o uct   e ice

 t e e efit  of e ti tio  p o otio  e ot li ite  to t e tou i  i u t y  Destination marketing 
raises the profile of Tuolumne County and creates a positive brand that encourages businesses 
to locate here, attracts new residents, leads to real estate investments, contributes to our arts 
and cultural industries, and makes our destination a better place to live. De ti tio  p o otio  
i  fo  t e e efit  ell ei  of e e y pe o  i  t e co u ity  t i   e e ti l i e t e t to 

e elop oppo tu itie   uil  u lity of life to e efit t e e i e t  e e

ou ce: De  Ru y  
oci te
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Strategic Partners
T ou  t e e p t e ip  e e le to le e e ou  eti  oll   e ce t e lue 
of e e y oll  i e te  i  tou i  T e e o i tio  e c itic l to uil  ou   e e  i  

lifo i   i te tio l et  

Brand USA 
Building on our successful partnership with Brand USA, we will continue to review 
past and new brand awareness campaigns and participate in appropriate campaigns 
that align with our target audiences.
Example: Brand USA Influencer Program, Visit Tuolumne County Investment: $15,000. 
Media value: $97,000

Visit California
i it lifo i  i  t e offici l e ti tio  eti   e e t o i tio  

fo  t e t te of lifo i  i it Tuolu e ou ty utili e  i u t y p t e  li e i it lifo i  to 
t etc  ou  eti  oll   effo t  e ill co ti ue to p t e  it  i it lifo i  u itti  
to y i e  co te t  o ti  e i  ep e e t ti e  i clu i  ou li t   i ue ce  Visit 

Tuolumne County will also continue to leverage paid cooperative opportunities such as print 
placements and a dedicated newsletter reaching an audience of over 200,000 consumers who 
are subscribed to Visit California news alerts.
Examples: E-blast- April 2022 Investment: $10,000. Open Rate: 49% (Industry Avg. is 16%); Click 
Through Rate: 3.29%. 
E-blast- October 2022 Investment: $10,000. Open Rate: 50%; Click Through Rate: 2.67%.

Gold Country Visitors Association & High Sierra Visitors Council
o  eti  pu po e  i it lifo i  i i e  t e t te i to  e io l eti  
oup  Tuolu e ou ty f ll  u e  t o of t o e: T e ol  ou t y i ito  

oci tio   t e i  ie  i ito  ou cil  The Gold Country Visitors 
Association has a focus on road trippers looking for history, outdoor adventure, 
culinary delights, craft brews and wine, and multi-generational family adventure.
T ou  t i  p t e ip i it Tuolu e ou ty ill e p  it  p e e ce i  t e 

lifo i  i ito  ui e  o t f ili i tio  t ip   uil  p t e ip  it  
ol  ou t y i ito  oci tio  e e  The High Sierra Visitors Council focuses more on 

international travelers while also cooperatively hosting journalists and influencers. i it Tuolu e 
ou ty ill co ti ue to p ticip te i  t e i it lifo i  co op fo  t i  o i tio  ic  le e e  
e e ip fu   elp  lle  e ti tio  p ticip te i  l e c le eti  effo t  to 

e p  ou  e c  

Yosemite Gateways
T e o e ite te y  ot to e co fu e  it  o e ite te y t e  i  e up of o e 
ep e e t ti e f o  e c  of t e De ti tio  eti  i tio  f o  o e ite tio l 

 fou  te y : Tuolu e  o o  e   ipo  cou tie   t e p t t e oup  
coll o te  i  effo t  to co t ol o e tou i  i  o e ite it  e i  t t i clu e  o  to 
i it o e ite  o  to t el e po i ly  The goal for the coming fiscal years is to enhance 

communications between the gateway counties, and collaborate and align our messaging during 
crisis to ensure all communication is streamlined and reaching the consumers.  itio  t e 

te y  coll o te o  c i i  co u ic tio  to e u e t e p ope  e e  e etti  out 
to co u e  pecific lly ou  pote ti l il fi e  o  o e e t ut o  t t 
coul  ffect i it tio

i it lifo i  i  t e offici l e ti tio  eti   e e t o i tio  
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Destination Stewardship and Development
  De ti tio  eti   e e t i tio  e ot o ly et to i ito  ut l o 

uppo t o i tio   u i e e  t ou  loc l co u ic tio   t p o  Each year 
Visit Tuolumne County sets aside funds to sponsor community events that drive tourism and to 
support tourism-related activities, such as trail building. t ff e e  l o it o  iou  o  of 
Di ecto   co ittee  t ou out t e cou ty offe i  t ei  e pe ti e  le e ip

i it Tuolu e ou ty i  i p o i  t e u lity of life fo  e i e t  t ou  u e t i  t e i p ct  
tou i  c  e  co ti ue  to eep u t i ility top of i  u t i ility  tou i  e 
i te t i e   i it Tuolu e ou ty t e  it  ole e iou ly i  elpi  to e u e e i e t   
i ito  e  e utiful  e ilie t co u ity  e i o e t fo  e e tio  to co e  T e pl  

i  e  o  fi e pill :

 otect t e e io l i e tity  e i o e t  cultu l i to ic l e ou ce
 otect  e ce e i e t u lity of life
 o te   i t eco o y
 o i e fo   e celle t i ito  e pe ie ce
 u e e oy e t y futu e e e tio

Visit Tuolumne County also participates in discussions for Tuolumne County’s Climate Action Plan 
and keeps in close contact with the Office of Emergency Services to ensure Visit Tuolumne County’s 
messaging for a sustainable future and fire safety aligns with Tuolumne County Government. T i  
i clu e  ite  uc   t e il fi e Tool it e elope  to elp p e e t il fi e   e uc te p t e  
i ito   loc l  o  o  to e fi e fe  itio l e ou ce  i clu e  o ele e  Tool it c e te  

to o  i  coll o tio  it  t e ity of o o  o e e t  pu lic fety oup  o  t e i ue  

 ti e  of c i i  i it Tuolu e ou ty o  it  loc l o e e t  ot e  o i tio  to put 
i to ctio  t e i i  o u ic tio  l   co p e e i e e lu tio  of pote ti l c i e  fo  t e 
e io  i clu i   e po e pl  fo  e c  c i i  it  tep  pecific to t e o et of t e c i i  t 

to o u i   li e c i i   e lu tio  po t c i i  T e pl  l o   c i i  t c e  te pl te to 
o ito  e po e  i  e l ti e  outli e  po e pe o   c i i  co u ic tio  te  e i  policie  

 p oce u e  p ep e  t te e t  ple e  ele e  e il  oci l copy te pl te  ey 
u ie ce   e i  co t ct

Community Investments
  y to uppo t ou  co u ity  uppo t e e t  t t oo t tou i  e e ic te fu  to 

po o  o  e e t  

 t e co i  ye  e e ei te i  ou  e c  y p t e i  it  t e o o  e  ou tio  
T i  p t e ip ill e p   o  ou  o u ity e t e t u  o   i t o uce 
u  to itio l oppo tu itie  i it Tuolu e ou ty ill i e tify pecific o p ofit   fu  e 
e ue te   ill l o loo  fo  itio l y  to p t e  it  city  cou ty ep t e t  to 

p o i e e ou ce   p o ote t ei  effo t



FY22-24 STRATEGIC OBJECTIVES
The overall goal is to increase visitation, travel spending and overnight stays. Objectives to 
meet these goals include:

• tili e e e  o e   p i  c el  to i pi e t el
• uppo t oul e  e o  of f ll  i te   p i  e  t el i  t it  lo e t t ou  oup  

eeti  p o otio
• o u ic te t e ut e tic pe o lity of t e e ti tio  e p i i  t e ey iffe e ti to
• t li  e e  i e y ic  e o e e otio  o  t et u ie ce
• e tify e i  pl ce e t  t t e c  ou  t et u ie ce
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RESEARCH & INSIGHTS

Personalized, Custom & “Local” Experiences
e ic  t to e up fo  lo t ti e e  it co e  to t el  ut o e 

t  t t  t ele  t t uly e i ful t ip   e ee i  e ti tio  
t t ill offe  pe o li e   ut e tic e pe ie ce   t i  y  t e e i   

e i e fo  u i ue cti itie  t t ill elp i  uil i  e o ie  T ele  loo  
fo  loc l  i i e  tip  to elp c ie e t i  o l  o  e ple Tuolu e 

ou ty e efit  f o  t i  t e  y offe i  e le  i to ic e pe ie ce  i  
ol  ou t y  out oo  eu  i  t e i  ie   o e ite

 pe i  clu i e T el e t i  T ele  lue   ppo tu itie  fo  ete   

Remote Work Fueling Travel
y people e till o i  e otely   l ti  yp o uct of D  T i  

t e   e t el e ie  t  e e   t ey c  t e t ei  o  o  t e 
o  to fit t ei  c e ule  itio lly  t i  e elop e t  elpe  lu  t e 

li e  of u i e  t el  lei u e t el   t e  c lle  le e  t el  
T ele  o e te  t ei  t ip  eyo  t ei  o i  o li tio  e o  
to pe  o e ti e  o ey i   e ti tio 2  eco i   i ly ou t 
out u ie ce fo  Tuolu e ou ty  
 pe i  T ele  lue e   utloo   

u t y e e c   i i t  fo  t e fou tio  to ll i it Tuolu e ou ty  c p i   
eti  p o ect  T u  e u i  t t e e t yi  o  top of t e   ppe li  to ey et

Travelers look 
for local and 
insider tips.

Travelers who 
extend their 

trips are shown 
to spend more 

time and money 
in a destination.
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Over half of 
travelers are 

practicing 
environmental 
consciousness. 

Outdoor 
adventure is 
still the most 
desired kind 

of travel. 

56.1%56.1%

Outdoor Adventure is Still Reigning King
ot e  o et ue i  p t to D  out oo  e tu e i  till t e o t 

e i e  i  of t el  o oti   e e of p y ic l  e t l ell e  
out oo  cti itie  llo  fo  el tio   e il tio  ll i  o e t ip  T e 
e e of e tu e i  e peci lly i po t t fo  t e e   u ie ce  i  

f ct  i   ece t olle e oup tu y   of e   p ticip t  i  t t 
oi  o et i  e citi  o   t ip  e e ti l 3 Tuolu e ou ty i  t e 

ui te e ti l pl ce fo  t e e i  of e pe ie ce  et e  t eli  i  t e 
i  ie  o  o e ite  

 T el e t e t l  t t : e   t  to T el te tio lly  e citi  pe ie ce   

Promoting Sustainability
 ece t ye  p ctici  u t i ility ile t eli   eco e o e 

fo  t  e e  T i  oe  eyo  t e t itio l e e of p otecti  
t e e i o e t  oi  ee  it l o i   e  to e pecti  t e loc l 
t itio  cu to   i e ity of t e e ti tio  T ele  of ll e  

 u ie ce  e loo i  to i i i e t ei  footp i t e  t eli   
f ct  De ti tio  ly t  epo t  t t o e  lf of t ele  e p ctici  
e i o e t l co ciou e  4

 De ti tio  ly t  T e t te of t e e ic  T ele   uly  

BRAND POSITIONING/PILLARS
Tuolu e ou ty i   ye ou  e ti tio  offe i  t ee c tio  i  o e  e e people c  
e pe ie ce ico ic o e ite e plo tio  ut e tic lifo i  ol  ou t y i co e ie   
u fo ett le i  ie  out oo  e tu e  This positioning helps in identifying the Visit 
Tuolumne County brand pillars, helping communicate what makes Tuolumne County different 
from other destinations.

• Di e e  ce ic tu l l c pe
• c o e  ope  p ce
•  e ti tio  i   ol  ou t y  i  ie   o e ite   o  t ip it i  cou ty le e  

e pe ie ce
• i i  i to y  tep c  i to i ple  ti e
• cce i le p o i ity  i  i  i le i t ce   it i   ou  of o  loc l i po t
• lue  ffo ility
• i ue iffe e t u e pecte
• Re po i le  u t i le t el te ip

e i  ill le e e t e e  eely c p i  ic  i e  t ele   e e of e lu t 
it  i e y  copy t t feel  ope   f ee  The campaign will continue to highlight the many 

things to do and places to visit within the county. pecific lly  copy ill focu  o  t  e ful  
l u e ic  p o ote  i  ope  p ce  lle  c o   y e pe ie ce  to e cou e 
t et u ie ce  to i it o  t ei  o  it  f ily o    oup of f ie



TARGET AUDIENCES
Visit Tuolumne County reaches both consumer and meeting audiences which are broken into 
five key segments: In-Market, Statewide, National, International and Meetings. u ie ce  it i  
e c  e i e tifie  fte  oi  t o ou  e e c  pulli  i  t  f o  iou  e ou ce  i clu i  

po e e  i it tio  e ite t ffic  i t p tte  oi  i to t e e co i  ye  i it 
Tuolu e ou ty ill e e c i  oo e   ille i l ilie  c o  lifo i   e   
e ttle  e ill l u c  peci l i iti ti e  to e c  i ito   e te  t ei  t y i  Tuolu e ou ty  

 to ecu e l e  oup  e e t t el  e e co itte  to e p i  ou  eeti   
oup i iti ti e

Wander Freely Campaign
T e e  eely c p i  lo o  e i e  to li  it  ou   
T e c p i  p o i e   e e of e tu e  e plo tio  ile ei  

elco i   f ie ly   e p e e  i  t e lo o t e  e i  out of t e 
f e pe  to oi  eyo  t e ou ie  people e ee  co fi e  to  e cou i  t e  to 

i co e  o et i  e   iffe e t  t e t ee l c pe   e t  ele e t of e plo tio  
p o oti  iou  l c pe  i  e l o i clu e   o  ell it  R   ei  f ee it  
t e ility to e  t ou out Tuolu e ou ty

Marketing Strategies
  eti  t  i it Tuolu e ou ty utili e  t ee ey t te ie  p i  e i  o e  
e i   e e  e i  to et to ou  t et u ie ce
• i  e i  i  e te l eti  effo t  t t i ol e  p i  pl ce e t uc   p i t  ill o  

io  T  pot  etc  
• e  e i  i   et of co u ic tio  c el outlet  t t i it Tuolu e ou ty  co plete 

co t ol o e  T e e i clu e ou  oci l e i  c el  e ite  u l t el ui e  etc  
• e  e i  i  co e e o  p o otio  of ou   t ou  o ic e  T e e i clu e 

pu li e  tou i  ticle  t t i clu e Tuolu e ou ty  e  oci l e i  po t  o  oci l 
e i  e tio  i ue ce  out out  e ie   eco e tio  etc
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PAID MEDIA STRATEGY
Local/In-Market

i it Tuolu e ou ty ill p t e  it  loc l e i  i clu i  y ot e o e co  
io t tio   t e io  De oc t to uppo t loc l u i e   e cou e 

u t i le t el
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Statewide
T e o ity of t ffic to t e i it Tuolu e ou ty e ite  t e e io  co e  f o  lifo i  
To promote Tuolumne County for all types of travel, Visit Tuolumne County will continue to 
run an evolved Wander Freely campaign and implement integrated strategic statewide media 
placements to reach target audiences. To e u e e i  i  u i  t it  i e t pote ti l  i it 
Tuolu e ou ty ill o  it  i it lifo i  to le e e t ei  p t e ip  it  le i  e i   
t el pl tfo  to e elop e i le  coll o ti e eti  oppo tu itie  fo  t e lifo i  tou i  
i u t y  ticip tio  i  t i  co op p o  llo  i it Tuolu e ou ty to ecei e lo e  e oti te  

 te   tc i  oll  o  t e e i  i e t e t  i it Tuolu e ou ty ill l o e  out 
 e ic te  e l t to o e   i i i u l t el co u e  t t u c i e to i it lifo i  
e lette   itio  i it Tuolu e ou ty ill pl ce e i  it  iou  p i t pu lic tio  o  
o c t  t e i  T   itio l pl ce e t  t t ill i e t ffic to t e e ite  

ulti tely  to t e cou ty

National
To reach audiences outside of California, Visit Tuolumne County will run a national campaign that 
will be a mix of tactics across digital and traditional placements reaching desired audiences in Las 
Vegas and Seattle, which were selected based on direct flights and visiting state data. T i  ill 
llo  i it Tuolu e ou ty to e c  i li e et  it  co u e  o te  to t y lo e   

t e efo e  pe  o e ile i et  T e c p i  ill le e e t e e  eely c p i  
pl tfo   e  e o lity focu  of f ll  p i  it  o e i te  co e e to p o ote t e 

e ti tio  u i  ee  pe io  

ollo i  l t ye  ucce  e ill i t i ute T ele e  ic  e i il  to  p e  ele e  
ut e t e e   e to i l ticle  T e e e  co u e f ci  ticle  e e te i e p e  

co e e  e i t i ute  to  et o  of p i t  o li e e  pu li e  T e fo t llo  
co t ol of e i   e  li e  t itio l fe tu e to y e c i  co u e  o  loc l e  ite  
t ey f e ue t ily  it  t e ou t of i it l co te t o i  t e e ou ly  t e e u tee  
pl ce e t  p o i e itio l  e e   ell  pote ti l e e  e i  oppo tu itie  

u  e e c   lytic  o  i c e e  i it tio  f o  Te   i o  To co ti ue to uil  o  
t i  o e tu  e ill e te  ou  eti  i  t e  fi c l ye  to e c  pote ti l i ito

International
i  i te tio l ep e e t tio  i  o et i  t t i it Tuolu e ou ty ill co ti ue i to t i  

fi c l ye  It is so important to reach international travelers as they stay in destinations longer and 
therefore spend more money than domestic travelers. To e c  t e e u ie ce  i it Tuolu e 

ou ty ill p t e  it   iety of o i tio  c o  p i   e e  e i  i clu i :

• l c  Di o   ite  i o  el
• lo l eti  le   e ico
• De elop e t ou ello  te tio l  
•    et  ic  li  it  i it Tuolu e ou ty  i te tio l effo t
•  o e ci l e ice  et  ic  li  it  i it Tuolu e ou ty  i te tio l effo t

o  t e  fi c l ye  e ill co ti ue to o  ou  i te tio l  i  ou  e t li e  
et   c  i to e  et   et e p io  i clu e e y  

po i ly c i i  t e e et  t t e i e tifie  y ot  ou  e e c   i it lifo i  
 top ucce  et  fo  Tuolu e ou ty

Example: Black Diamond Public Relations Investment: $25,000. Value: $369,800



OWNED MEDIA STRATEGIES
Website

i it Tuolu e ou ty l y  t i e  to i e o e pote ti l i ito  to 
t e e ite to le  out Tuolu e ou ty  pl  t ei  futu e t ip   

oo  t ei  t y  i it Tuolu e ou ty ill co plete  e ite ef e  
t t e e i i  of t e  fi c l ye  to opti i e fo  o ile u e 
i ce o e   of u e  i it t e ite o  t ei  p o e  t ill l o focu  o  

i  t e ite o e i pi i  o e   u e  f ie ly  The site will 
continue to use Book Direct which is a booking referral platform that 
helps visitors book a stay at the various lodging options available 
within the county. T i  pl tfo  i  co e e  y i it Tuolu e ou ty o t e e e o itio l co t  
p e  o  to lo i  p t e  To i t it  e c  e i e opti i tio  effo t   to eep co te t 
o  t e ite f e  i it Tuolu e ou ty ill e elop  up te lo  co te t fo  t e ite

Example: Book Direct Platform, Visit Tuolumne County Investment: $5,500. Estimated Booking 
Revenue 2021/2022: $99,300. ROI: 1,710%.

Social Media
ic oci l e i  i  o e o  t e o e pe o l y  to e c  ou  u ie ce  i it Tuolu e 

ou ty i  fo  oci l e i  to e  cti e out piece to  people to i it Tuolu e ou ty  
Social media efforts will continue to encourage visitation and reflect Visit Tuolumne County’s 
initiatives while acting as an informative tool and resource. i it Tuolu e ou ty ill co ti ue 

i  e  e e y   po ti  out t e e   e i ti  u i e e   i e  e  
of Tuolu e ou ty  o l  fo  t e co i  fi c l ye  i clu e le e i  o e i eo co te t c o  
pl tfo   focu i  o  o i  t e e t pe fo i  pl tfo  c li  c  o  pl tfo  t t 

e t  effecti e to e y fo  e  o e  li e Ti To

Example: Partnership with Bay Area Influencer Chelsea Davis (Chey Chey from the Bay), Visit Tuolumne 
County Investment: $3,000. Results: 1,611,156 Impressions (meaning that 1.6 million people read 
and/or engaged with the article and social posts).

Meetings
i it Tuolu e ou ty ill co ti ue to le e e t e T tec olo y pl tfo  ic  i  i ely u e  
y eeti  pl e  to u it e ue t  fo  p opo l  R  fo  futu e e e t   o e  fo   li ti  

to ppe  i e  i  e c  e ult   p i  p c e u t e ecu e  i it Tuolu e ou ty ill utili e 
i it lifo i    ci co T el oci tio  eeti  i iti ti e  to le e e  e p  

upo  t ei  eeti  p o  i it Tuolu e ou ty ill p ticip te i  co fe e ce   co e tio  
to e uc te eeti  pl e  o  Tuolu e ou ty offe i  To e tice eeti   oup  to oo  
i  Tuolu e ou ty  e ill co ti ue to offe  ou  i ce ti e p o  e e e po o   e l e  
o  t e u e  of oo  i t  oo e
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Newsletters
i it Tuolu e ou ty ill co ti ue to e  out o t ly co u e  e il  to 
 li t of u c i e  o e t e e  t ou  e ti i  le   e ite 
i up fo  i it Tuolu e ou ty ill i t o uce y  to e e t t e t  

to eploy co u ic tio  t t li  it  u ie ce pecific i te e t

CrowdRiff
o Riff i   pl tfo  t t elp  i it Tuolu e ou ty c ui e  

to e i t  to p oto   i eo  t t e u e  e e te  t l o llo  
i it Tuolu e ou ty to c e te e ite lle ie  o  iou  p e  ic  

i c e e  u e  ti e o  t e e ite  l o llo  u ie ce  to eepe  t ei  
e e e t it  t e  i it Tuolu e ou ty l o pu li e  to ie  
t ou  t e pl tfo  t t et e  y i it lifo i  e o lo le to 
u e c o  i it Tuolu e ou ty oci l c el   c  l o e fou  e  
e c i  o  oo le  i c e i  e c  o   o ic le el

Podcast
i it Tuolu e ou ty ill co ti ue to ele e o e epi o e  of t e ollo  
e i  Tuolu e o c t  i li ti  t e u i e e   t e people o 

e Tuolu e ou ty o o e ful

EARNED MEDIA STRATEGIES
Public Relations
To garner the most earned media possible, Visit Tuolumne County partners with Black 
Diamond, Global Marketing and Sales, and Development Counsellors International to reach 
international media. Visit Tuolumne County also manages media relations for domestic 
markets, submitting story ideas to various publications and freelancers and also managing 
those relationships at media events. Due to t e ucce  of tte i  e i  ce te e  e e t  

e ill co ti ue to tte  i it lifo i  e i  i io  T e i  te tio l e i  
etpl ce    e i  i io

Example: Muck Rack Media Pitching Platform, Visit Tuolumne County Investment: $12,000. Value of 
earned media: $2,600,000 and a reach of 223,100,000. Source: MuckRack.com, this data date range 
is July 1, 2022-January 31, 2023.

Calls for Content
c  u te  i it Tuolu e ou ty u e  it   e e  e i  t te ie  to p o ote ou  loc l 

u i e e   e e t  Visit Tuolumne County then takes this content, develops “What’s New” 
press releases and distributes the releases to our media list. i it Tuolu e ou ty l o u it  
i fo tio  fo  co te t e ue t  f o  i it lifo i    
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PROGRAMS AND INITIATIVES
Craft Beverage Trail

 c   i it Tuolu e ou ty l u c e  t e Tuolu e ou ty ft 
e e e T il   i it l p  c e te  y o  T i  t il i clu e  ll 
i e of t e e e ie  i e ie   ci e  i tille y i  Tuolu e ou ty 

 i  f ee to p ticip te i  The program so far has seen great success and 
encourages people to disperse across the county, safely.  fi c l ye   

i it Tuolu e ou ty ill co ti ue to p o ote  e p  t e p o  
i it lly  ell  t ou  iou  coll te l piece  T e p o  ill e p  
y i  e  top

Craft Burger Trail
e  o  t e ucce  of t e ft e e e T il  i   e e l u c i   

 ft u e  T il  T i  eci io  i  e  off of eco e tio  f o  
o   t ei  t ti tic  u e t t t foo   e e e t il  e top 

pe fo e  e et ou  o l  fo  t i  t il to o c e ou  loc l e t u t   
i ue ce loc l   i ito  to i e ou  i  Tuolu e ou ty

Trail Heads Program
cco i  to e e c  co ucte  o  e lf of i it Tuolu e ou ty y  
o ulti  i i  i  t e  out oo  cti ity i  Tuolu e ou ty  Introduced in 

2021, the Trail Heads Program was created for trail enthusiasts of all kinds to 
easily find trails that are right for them out of the hundreds to choose from, 
while helping disperse visitors throughout the county, as part of Visit Tuolumne 
County’s sustainability efforts. Do lo le p  of t e Top  T il  fo  f i

e t e   i te  o t  e il le o  t e e ite  t t e i ito  
e te  i  o o  i it Tuolu e ou ty l o e cou e  loc l u i e e  to 
o lo  t e p  to p o i e fo  t ei  ue t   e  co po e t of t e 

p o  i e  t il u e  t e oppo tu ity to ecei e  e ie  of i it l e   
t ey co plete t il  to o  off o  oci l e i  e ile e cou i  epe t 
i it tio  T e p o  l o i clu e  tip  fo  e tu i  e po i ly uc   

le i  o t ce  i it Tuolu e ou ty ill co ti ue p o oti  t e p o  
f o   i it l pe pecti e  ill eep co te t o  il le t il  up te   
ee e  

Influencer/Media Familiarization Tours (domestic and international)
Visit Tuolumne County will host various influencers, journalists and travel trade representatives 
throughout the fiscal year through media familiarization tours, partnering with other 
organizations like Visit California, High Sierra Visitors Council, Gold Country Visitors Association 
and international offices (Development Counsellors International, Black Diamond and Global 
Marketing and Sales) where it makes sense to influence and inspire travel to Tuolumne County 
from first-hand experience. ue ce   e i  electe  ill li  it  i it Tuolu e ou ty  
t et u ie ce   i it Tuolu e ou ty ill o  it  i e e co te t c e to  to i  
Tuolu e ou ty to  o e  u ie ce

Example: Visit Tuolumne County Hosted Journalist, Amanda Finn, Matador Network, Visit Tuolumne 
County Investment: $1,610. Value of earned media: $15,028. Unique Monthly Visitors: 2,200,000.
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DRAGOON GULCH
Length: 3.1 miles
Difficulty: Easy - Strenuous
Route Type: Loop
Stroll through the Mother Lode’s oak 
woodlands along beautifully shaded trails 
with stunning panoramas of downtown 
Sonora and its surrounding mountain ranges.

RED HILLS RECREATION 
MANAGEMENT AREA
Length: Varies
Difficulty: Easy - Moderate
Route Type: Loop
Several trails feature wildlife, serpentine 
formations, a wide variety of plants and 
gorgeous spring wildflowers. You can 
even spot bald eagles in the winter.

FERRETTI RD TRAIL NETWORK
Length: 5.6 miles
Difficulty: Moderate
Route Type: Loop
Trail network includes a 1.3 mile bike-only 
loop with optional features and views into 
Yosemite and the Tuolumne River Canyon.

COLUMBIA COLLEGE
FITNESS TRAIL 
Length: 1.6 miles
Difficulty: Easy
Route Type: Loop
Enjoy an invigorating hike around 
Columbia College with workout stations 
and pond views.

WEST SIDE
RAILROAD TRAIL
Length: 10 miles
Difficulty: Moderate
Route Type: Out & Back
Once a railroad grade used for logging, 
this trail winds around the mountainside 
with wildflowers, butterflies and 
picturesque Tuolumne River landscapes.

SUGAR PINE TRAIL 
Length: 4.7 miles
Difficulty: Moderate
Route Type: Out & Back
The year-round trail is a family and dog 
friendly option primarily used for hiking, 
walking and running. The trail offers water 
features, a wide gravel path plus surrounding 
trees which provide plenty of shade.

PINECREST LAKE LOOP TRAIL
Length: 3.9 miles
Difficulty: Moderate
Route Type: Loop
The popular trail loops the entirety of 
Pinecrest Lake and crosses the Stanislaus 
River and the dam.

CARLON FALLS
Length: 3.8 miles
Difficulty: Moderate
Route Type: Out & Back
Hike into Yosemite Wilderness along the 
clear Tuolumne River to beautiful falls. 
The trail head is located outside the park, 
and park fees are not required.

WAPAMA FALLS/RANCHERIA FALLS
YOSEMITE’S HETCH HETCHY ENTRANCE
Length: 5 miles/13.4 miles 
Difficulty: Moderate - Strenuous
Route Type: Out & Back
One of the more popular trails in Yosemite 
leads to some of the park’s tallest waterfalls. 
The 5-mile portion provides spectacular sights 
of Tueeulala and Wapama Falls, while the 
longer 13.4 mile hike also includes Rancheria 
Falls and stunning valley scenery.

LITTLE GOLDEN FOREST TRAIL
Length: 2 miles
Difficulty: Easy
Route Type: Loop
Co-sponsored by Little Golden Children’s 
Books and the National Arbor Day 
Foundation, this family-friendly trail takes 
you into Stanislaus National Forest.

RELIEF RESERVOIR
Length: 6.1 miles
Difficulty: Moderate
Route Type: Out & Back
A great hike for beginning backpackers, 
this trail includes Kennedy Meadows 
and the Relief Reservoir with amazing 
mountain and lake scenery.

PACIFIC CREST TRAIL
Length: 12.1 miles (segment)
Difficulty: Moderate
Route Type: Out & Back
This National Scenic Trail is a treasured 
pathway stretching from the Mexican border 
in Southern CA all the way up to the Canadian 
border in WA. This Tuolumne Meadows to 
Glen Aulin High Sierra Camp portion travels 
through Yosemite and includes a granite
beach, waterfalls and beautiful wooded areas.

Outdoor enthusiasts of all kinds love Tuolumne County and it’s easy to see why. There’s much to enjoy here and literally hundreds of trails to choose from.

This top 12 list will guide you to beautiful locations. Please be sure to recreate responsibly, stay on the trail, be wildlife aware, pack out what you pack

in and leave no trace so others can enjoy it too. For more information on these trails and others available, visit

Sonora and its surrounding mountain ranges.

walking and running. The trail offers water 
features, a wide gravel path plus surrounding 

The 5-mile portion provides spectacular sights 

HIKE BIKE HORSEBACK DOG-FRIENDLY

TUOLUMNE COUNTY’S
BEST TRAILS
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Art Week
 p il  i it Tuolu e ou ty ill o t t e  u l Tuolu e ou ty 
t ee  u i  t  ultu e  e ti ity o t  Art Week stands as an 

annual event to promote and support the artists and creatives of Tuolumne 
County and highlight Tuolumne County as a destination for art lovers. T e 
p o   p e iou ly ee  e t ucce   i it Tuolu e ou ty ill 
co ti ue to i li t i i i u l ti t   t e e e t f o   i it l pe pecti e 
i  oci l e i  pl tfo  i eo  e ite p o otio  e e lette   

p i te  coll te l  o  t e  ye  e ill e lu te t e i p ct of t 
ee   e ece y u t e t  to ei te  t i  i iti ti e

Restaurant Week
Tuolu e ou ty Re t u t ee  i   u l cele tio  of loc l i i  
e pe ie ce   i   coll o ti e y to e t e ou ty of Tuolu e ou ty  
Restaurant Week, inspired by California Restaurant Month, promotes dining 
local during what is typically a slow time for businesses. i it Tuolu e 

ou ty i  i i  e t u t ee   loc l ef e   ill p o ote t i  ee  it  
 u i ue  f e  pe pecti e

T itio lly  e t u t ee  focu e  o  ou  loc l et    e loo  to t e 
 ye  e ill e i e t e t u t ee  to e ol e  ppe l to ou  

i e et  e t ctic e ill o  o  i  ou ci   p t e i  it  foo ie 
i ue ce  lo e  ou li t   po  c te

National Travel and Tourism Week/
CA Tourism Month

e y y   T el cele te  tio l T el  Tou i  ee  TT  
 lifo i  o o  lifo i  Tou i  o t  Both events are to drive 

awareness of all that tourism does for the economy and highlight the tourism 
community. i it Tuolu e ou ty ill co ti ue to ecu e i eo te ti o i l  
to  to t e i eo co pil tio  fe tu i  co u ity o i tio  t e lue 
tou i  cu e tly i   t e i ectio  o i  fo  t t ill co ti ue to 
uppo t t e cou ty  elp t e loc l eco o y t i e  i it Tuolu e ou ty 
ill loo  to i il ly p o ote t e e e e t  t ou  o e  c el  li e oci l 
e i   t e e ite



Sustainability Action Initiative
We will build on our sustainability initiative by developing an inclusive plan outlining ways for 
visitors to travel safely and responsibly throughout the county. T e pl  ill i clu e p o i i  
ctio le co te t to e e  c o  co u ic tio  c el  c e ti  e ou ce   i fo tio l 

coll te l to e p e  out  to li e o  t e e ite   ell  o e ocu e t pl  e co p i  
ll et  i it Tuolu e ou ty ill e p t e i  it  t e o i tio  e e o T ce  p o i i  
o op  to t e co u ity  fu t e  e p i  o  t e e e o T ce e i  i it Tuolu e 
ou ty ill l o co ti ue to e le p D y  t ou out t e cou ty

Example: Visit Tuolumne County Digital Billboards, Visit Tuolumne County Investment: $19,740. 
Value: 7,371, 175 impressions per year (meaning that 7.4 million people will see our billboard ad 
spot).

 ill i clu e t el olu tee i  T ele  e ee i  y  to e uce t ei  c o  footp i t 
 i e c  to t e co u ity ile i  e ti tio  To eet t o e t e  i it Tuolu e ou ty 

ill e elop  u t i ility o  p o  T i  ill e  olu tee  p o  e e e i e t  
ill e t i e  o  e t p ctice  i  u t i ility o t t t ey c  i t t ele  e  t ey e i  

Tuolu e ou ty

Photo/Video Shoot
To best showcase the county and increase our photo and video assets and magnify our campaigns 
with fresh imagery a photo and video shoot will be conducted. T e o l of t i  oot i  to t e  
full i t et  to e u e  o  o e   e e  c el  i clu i  p i  e i  o ic oci l 

e i  e e lette  o  t e e ite  o e  et  ill i li t t e t ee iffe e t e io  of t e 
cou ty i clu i  ol  ou t y  i  ie   o e ite  ill e e e ee  i  i e y o t ey 
c  e u e  i  futu e p o ect  eyo   i eo  p o e  to e  e iu  t t e  i  
e e e t i  p i  e i  u ie ce   o ic oci l c el  ll foot e ill i clu e i e e 
t le t t t li  it  i it Tuolu e ou ty  t et e o p ic  cti itie  i clu e  ill e t o e 
t t e o te o t it  u ie ce   oul  e i  oti to  fo  oo i  e te e  t y  i  
Tuolu e ou ty

 t e  ye  e ill ei i o te ou  t et u ie ce  y up ti  ou  e ti i  
c p i  it  e  i e y

Mobile Visitor Center
In 2022, Visit Tuolumne County invested in a van that will be used as 
a Mobile Visitors Center, allowing the Visit Tuolumne County team 
to go out to where visitors congregate in the county. ot o ly oe  
t e  e t e i it Tuolu e ou ty te  o e eu e le  
it i   t eli  ill o   it i  ppe  it  p oto  i li ti  
cti itie   e ti tio  t ou out t e cou ty  ell  p o oti  t e i it Tuolu e ou ty 
e ite o people c  et e y cce  to t el i pi tio    e ill l u c   Ro  
o  c p i  y t i  t e i it Tuolu e ou ty  to ou  ey i e et  o  ele   

ci co  c e to to p o ote t el to Tuolu e ou ty  
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Annual Travel Guide
i it Tuolu e ou ty c e te   i t i ute   u l T el ui e to 

i pi e t ele  to pl   t ip to Tuolu e ou ty  This fiscal year, 75,000 
copies will be printed and distributed at various Bay Area locations 
such as the California Welcome Centers at Pier 39 in San Francisco 
and Jelly Belly Factory in Fairfield, Caltrain stations, Starbucks, Trader 
Joe’s, and San Jose and Oakland International Airports to name a 
few. T ey ill l o e i t i ute  t t e i it Tuolu e ou ty i ito  

e te  t ou  e ti i  le  i i i u l e ue t  t e i  e e t  
 t el o  t loc l u i e e   e il le o li e ye ou

o   e e loo i  fo  to e i i  ou  T el ui e   e 
o e f o   e e ip e  y te  to  p t e ip t uctu e  ou  

T el ui e ill tu  i to o e of  e ito i l piece  e ill i clu e iti e ie  ticle  out t e 
e ti tio  p   loc l to ie  T i  ill i e t e T el ui e  lo e  elf life
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Thank You for your
continued support!

Visit Tuolumne County  •  193 S Washington St.
Sonora, California 95370  •  (800) 446-1333  •  VisitTuolumne.com




