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A Message from Visit Tuolumne County
President & CEO, Lisa Mayo
1uT ����� CPF ����� fiUcCl yeCTU Yill De filleF YitJ IToYtJ CPF oppoTtuPity� TJiU yeCT Yill DTiPI PeY 
YCyU to coPPect CPF PetYoTM YitJ ClOoUt Cll eXePtU DCcM iP peTUoP� CPF it Yill ClloY uU to coPtiPue to 
TCOp up ouT OCTMetiPI� TJe ��������� fiUcCl yeCT UCY TTCPUiePt 1ccupCPcy TCZeU iPcTeCUe to TecoTF 
JiIJU� PeY OCTMetU opePeF up CPF Ct 8iUit TuoluOPe %ouPty 
8T%�� Ye DTouIJt DCcM UoOe UtCff tJCt 
Ye JCF to UCy IooFDye to eCTly oP iP ����� 9e CTe eZciteF to JCXe C OoTe pPoTOClq yeCT CJeCF�

9e CTe looMiPI foTYCTF to coPtiPuiPI ouT eZpCPUioP iP FoOeUtic OCTMetU YitJ C focuU oP 5eCttle 
CPF .CU 8eICU� ToYCTFU tJe ePF of lCUt yeCT� Ye UtCTteF plCPPiPI to DTiPI DCcM OoTe iPteTPCtioPCl 
tTCXel� CPF Yill coPtiPue to YoTM YitJ $lCcM DiCOoPF iP tJe 7PiteF -iPIFoO� 9e TeiIPiteF ouT 
pCTtPeTUJip YitJ DeUtiPCtioP %ouPUelloTU +PteTPCtioPCl 
D%+� iP %CPCFC CPF CTe ClUo pCTtPeTiPI YitJ 
)loDCl /CTMetiPI � 5CleU 
)/5� iP /eZico� C DTCPF�PeY OCTMet foT uU� 

1Pe of ouT DiIIeUt iPitiCtiXeU Ye Yill coPtiPue to focuU oP iU IToYiPI off�peCM XiUitCtioP� TJiU plCP 
iPcluFeU OCUUiXe outTeCcJ iP tJe OeetiPIU CPF IToupU UectoT CPF ePcouTCIiPI OoTe IToup eXePtU 
liMe YeFFiPIU� fCOily TeuPioPU� coTpoTCte OeetiPIU CPF TetTeCtU� TJe oXeTCll IoCl iU OoTe Jotel 
DooMiPIU FuTiPI tJe 1ctoDeT s #pTil tiOefTCOe�

9e Yill coPtiPue to FeFicCte fuPFU to couPty eXePtU CPF FeUtiPCtioP FeXelopOePt pToLectU tJCt 
fuTtJeT tJe OiUUioP of 8T% Dy iPcTeCUiPI XiUitCtioP to ouT CTeC� 9e CTe ClUo UuppoTtiPI pToLectU tJCt 
lePF to UteYCTFUJip CPF UuUtCiPCDility of ouT PCtuTCl TeUouTceU� TJeUe iPitiCtiXeU DePefit TeUiFePtU CPF 
XiUitoTU� 5uUtCiPCDility CPF FeUtiPCtioP UteYCTFUJip iU IoiPI to De Ct tJe foTefToPt of Cll ePFeCXoTU 
tJiU fiUcCl yeCT� CPF to ePUuTe tJe couPty iU CliIPeF YitJ ePFeCXoTU CcToUU %ClifoTPiC� JCXiPI TecePtly 
DeeP CppoiPteF to %ClTTCXel 5uUtCiPCDility CPF 5teYCTFUJip %oOOittee� + Yill DTiPI tJoUe ePFeCXoTU 
to life YitJiP TuoluOPe %ouPty�

TJe futuTe of TuoluOPe %ouPtyoU touTiUO iPFuUtTy coPtiPueU to looM DTiIJt� TJCPM you foT DeiPI 
CloPI YitJ uU oP tJiU TiFe�

.ooMiPI foTYCTF�

Lisa Mayo, CDME
President/CEO, Visit Tuolumne County



DESTINATION MANAGEMENT
AND MARKETING ORGANIZATION

About VisiT Tuolumne County
8iUit TuoluOPe %ouPty iU C DeUtiPCtioP /CTMetiPI�/CPCIeOePt 1TICPi\CtioP CPF tJe officiCl TouTiUO 
$uTeCu of TuoluOPe %ouPty� %ClifoTPiC� TuoluOPe %ouPty iU C UiPIle FeUtiPCtioP YitJ tJTee iPcTeFiDle 
TeIioPU� 'ZpeTiePce icoPic ;oUeOite CFXePtuTeU� OCMe IolFeP FiUcoXeTieU iP %ClifoTPiCoU )olF 
%ouPtTy oT eZploTe tJe potePtiCl of CP eZcitiPI *iIJ 5ieTTC tTip� ,uUt � � JouTU eCUt of tJe 5CP 
(TCPciUco $Cy #TeC CPF � JouTU fToO tJe 5CcTCOePto CTeC� TuoluOPe %ouPty iU cloUe� CffoTFCDle CPF 
uPiSuely COC\iPI Ct cTeCtiPI uPfoTIettCDle OeOoTieU�

Mission and Vision
Mission
To ePJCPce ecoPoOic IToYtJ Dy iPcTeCUiPI touTiUO to TuoluOPe %ouPty�

Vision
8iUit TuoluOPe %ouPty iU tJe pTeOieTe CutJoTity foT OCTMetiPI TuoluOPe %ouPtyoU touTiUO CPF iU 
looMeF to foT leCFeTUJip iP Cll CTeCU of FeUtiPCtioP OCPCIeOePt�

Why Tourism Matters
#P iPXeUtOePt iP 8iUit TuoluOPe %ouPty fuelU ecoPoOic CctiXity iP ouT 
coOOuPity� Destination promotion is a crucial step in growing our travel 
and hospitality sector, and imperative for the economic development 
of the whole county.

TouTiUO DePefitU locCl ecoPoOieU� DuUiPeUUeU CPF TeUiFePtU CliMe� #U 8iUit 
TuoluOPe %ouPty coPtiPueU poUt�pCPFeOic effoTtU� ecoPoOic TecoXeTy 
FepePFU iP pCTt oP ToDuUt touTiUO OCTMetiPI tCcticU� YJicJ Yill ultiOCtely 
IePeTCte OoTe XiUitoT UpePFiPI CPF TeUtoTCtioP of tCZ TeXePue� DuilFiPI 
upoP tJe OillioPU IePeTCteF foT tJe couPty�

9itJ XiUitoTU OCMiPI PeY plCPU CPF tJe coOpetitioP JeCtiPI up� tJeTe 
JCU PeXeT DeeP C OoTe iOpoTtCPt tiOe foT 8iUit TuoluOPe %ouPty� There’s 
substantial opportunity to bring in more visitors during fall, winter and 
spring, and improve the quality of the trip for summer visitors. #PF 
CU IToupU�OeetiPIU CPF iPteTPCtioPCl tTCXel DouPce DCcM� 8iUit TuoluOPe 
%ouPty iU CP iOpeTCtiXe tool iP TeCcJiPI tJeUe CuFiePceU ePcouTCIiPI tJeO to UtCy loPIeT CPF UpePF 
OoTe CcToUU C YiFeT TCPIe of pToFuctU CPF UeTXiceU�

#PF tJe DePefitU of FeUtiPCtioP pToOotioP CTe Pot liOiteF to tJe touTiUO iPFuUtTy� Destination marketing 
raises the profile of Tuolumne County and creates a positive brand that encourages businesses 
to locate here, attracts new residents, leads to real estate investments, contributes to our arts 
and cultural industries, and makes our destination a better place to live. DeUtiPCtioP pToOotioP 
iU foT tJe DePefit CPF YellDeiPI of eXeTy peTUoP iP tJe coOOuPity� +t iU CP eUUePtiCl iPXeUtOePt to 
FeXelop oppoTtuPitieU CPF DuilF SuClity of life to DePefit tJe TeUiFePtU JeTe�

�5ouTce: DeCP RuPyCP 
#UUociCteU
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Strategic Partners
TJTouIJ tJeUe pCTtPeTUJipU Ye CTe CDle to leXeTCIe ouT OCTMetiPI FollCTU CPF ePJCPce tJe XClue 
of eXeTy FollCT iPXeUteF iP touTiUO� TJeUe oTICPi\CtioPU CTe cTiticCl to DuilF ouT DTCPF CYCTePeUU iP 
%ClifoTPiC CPF iPteTPCtioPCl OCTMetU� 

Brand USA 
Building on our successful partnership with Brand USA, we will continue to review 
past and new brand awareness campaigns and participate in appropriate campaigns 
that align with our target audiences.
Example: Brand USA Influencer Program, Visit Tuolumne County Investment: $15,000. 
Media value: $97,000

Visit California
8iUit %ClifoTPiC iU tJe officiCl FeUtiPCtioP OCTMetiPI CPF OCPCIeOePt oTICPi\CtioP 
foT tJe UtCte of %ClifoTPiC� 8iUit TuoluOPe %ouPty utili\eU iPFuUtTy pCTtPeTU liMe 8iUit %ClifoTPiC to 
UtTetcJ ouT OCTMetiPI FollCTU CPF effoTtU� 9e Yill coPtiPue to pCTtPeT YitJ 8iUit %ClifoTPiC UuDOittiPI 
UtoTy iFeC coPtePt CPF JoUtiPI OeFiC TepTeUePtCtiXeU� iPcluFiPI LouTPCliUtU CPF iPƃuePceTU� Visit 
Tuolumne County will also continue to leverage paid cooperative opportunities such as print 
placements and a dedicated newsletter reaching an audience of over 200,000 consumers who 
are subscribed to Visit California news alerts.
Examples: E-blast- April 2022 Investment: $10,000. Open Rate: 49% (Industry Avg. is 16%); Click 
Through Rate: 3.29%. 
E-blast- October 2022 Investment: $10,000. Open Rate: 50%; Click Through Rate: 2.67%.

Gold Country Visitors Association & High Sierra Visitors Council
(oT OCTMetiPI puTpoUeU� 8iUit %ClifoTPiC FiXiFeU tJe UtCte iPto �� TeIioPCl OCTMetiPI 
IToupU� TuoluOPe %ouPty fCllU uPFeT tYo of tJoUe: TJe )olF %ouPtTy 8iUitoTU 
#UUociCtioP CPF tJe *iIJ 5ieTTC 8iUitoTU %ouPcil� The Gold Country Visitors 
Association has a focus on road trippers looking for history, outdoor adventure, 
culinary delights, craft brews and wine, and multi-generational family adventure.
TJTouIJ tJiU pCTtPeTUJip 8iUit TuoluOPe %ouPty Yill eZpCPF itU pTeUePce iP tJe 
%ClifoTPiC 8iUitoTU )uiFe� JoUt fCOiliCTi\CtioP tTipU CPF DuilF pCTtPeTUJipU YitJ 
)olF %ouPtTy 8iUitoTU #UUociCtioP OeODeTU� The High Sierra Visitors Council focuses more on 
international travelers while also cooperatively hosting journalists and influencers. 8iUit TuoluOPe 
%ouPty Yill coPtiPue to pCTticipCte iP tJe 8iUit %ClifoTPiC co�op foT tJiU oTICPi\CtioP YJicJ leXeTCIeU 
OeODeTUJip fuPFU CPF JelpU UOClleT FeUtiPCtioPU pCTticipCte iP lCTIe UcCle OCTMetiPI effoTtU to 
eZpCPF ouT TeCcJ� 

Yosemite Gateways
TJe ;oUeOite )CteYCyU� Pot to De coPfuUeF YitJ ;oUeOite )CteYCy 2CTtPeTU� iU OCFe up of oPe 
TepTeUePtCtiXe fToO eCcJ of tJe DeUtiPCtioP /CTMetiPI 1TICPi\CtioPU fToO ;oUeOite 0CtioPCl 
2CTMoU fouT ICteYCyU: TuoluOPe� /oPo� /CFeTC CPF /CTipoUC couPtieU� +P tJe pCUt tJe IToup JCU 
collCDoTCteF iP effoTtU to coPtTol oXeT�touTiUO iP ;oUeOite YitJ OeUUCIiPI tJCt iPcluFeF JoY to 
XiUit ;oUeOite CPF JoY to tTCXel TeUpoPUiDly� The goal for the coming fiscal years is to enhance 
communications between the gateway counties, and collaborate and align our messaging during 
crisis to ensure all communication is streamlined and reaching the consumers. +P CFFitioP� tJe 
ICteYCyU collCDoTCte oP cTiUiU coOOuPicCtioPU to ePUuTe tJe pTopeT OeUUCIeU CTe IettiPI out 
to coPUuOeTU� UpecificClly CTouPF potePtiCl YilFfiTeU oT IoXeTPOePt UJutFoYPU tJCt 
coulF Cffect XiUitCtioP�

8iUit %ClifoTPiC iU tJe officiCl FeUtiPCtioP OCTMetiPI CPF OCPCIeOePt oTICPi\CtioP 
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Destination Stewardship and Development
#U C DeUtiPCtioP /CTMetiPI CPF /CPCIeOePt 1TICPi\CtioP� Ye Pot oPly OCTMet to XiUitoTU� Dut ClUo 
UuppoTt oTICPi\CtioPU CPF DuUiPeUUeU tJTouIJ locCl coOOuPicCtioPU CPF ITCPt pToITCOU� Each year 
Visit Tuolumne County sets aside funds to sponsor community events that drive tourism and to 
support tourism-related activities, such as trail building. 5tCff OeODeTU ClUo Uit oP XCTiouU $oCTF of 
DiTectoTU CPF coOOitteeU tJTouIJout tJe couPty offeTiPI tJeiT eZpeTtiUe CPF leCFeTUJip�

8iUit TuoluOPe %ouPty iU iOpToXiPI tJe SuClity of life foT TeUiFePtU tJTouIJ uPFeTUtCPFiPI tJe iOpCctU 
touTiUO cCP JCXe CPF coPtiPueU to Meep UuUtCiPCDility top of OiPF� 5uUtCiPCDility CPF touTiUO CTe 
iPteTtYiPeF� CPF 8iUit TuoluOPe %ouPty tCMeU itU Tole UeTiouUly iP JelpiPI to ePUuTe TeUiFePtU CPF 
XiUitoTU JCXe C DeCutiful CPF TeUiliePt coOOuPity CPF ePXiToPOePt foT IePeTCtioPU to coOe� TJe plCP 
iU DCUeF oP fiXe pillCTU:

�� 2Totect tJe TeIioPCl iFePtity� ePXiToPOePt CPF cultuTCl�JiUtoTicCl TeUouTceU
�� 2Totect CPF ePJCPce TeUiFePt SuClity of life
�� (oUteT C XiDTCPt ecoPoOy
�� 2ToXiFe foT CP eZcellePt XiUitoT eZpeTiePce
�� 'PUuTe ePLoyOePt Dy futuTe IePeTCtioPU

Visit Tuolumne County also participates in discussions for Tuolumne County’s Climate Action Plan 
and keeps in close contact with the Office of Emergency Services to ensure Visit Tuolumne County’s 
messaging for a sustainable future and fire safety aligns with Tuolumne County Government. TJiU 
iPcluFeU iteOU UucJ CU tJe 9ilFfiTe ToolMit FeXelopeF to Jelp pTeXePt YilFfiTeU CPF eFucCte pCTtPeTU� 
XiUitoTU CPF locClU oP JoY to De fiTe UCfe� #FFitioPCl TeUouTceU iPcluFe C *oOeleUUPeUU ToolMit cTeCteF 
to YoTM iP collCDoTCtioP YitJ tJe %ity of 5oPoTC IoXeTPOePt CPF puDlic UCfety IToupU oP tJe iUUue� 

+P tiOeU of cTiUiU� 8iUit TuoluOPe %ouPty YoTMU YitJ locCl IoXeTPOePt CPF otJeT oTICPi\CtioPU to put 
iPto CctioP tJe %TiUiU %oOOuPicCtioP 2lCP� C coOpTeJePUiXe eXCluCtioP of potePtiCl cTiUeU foT tJe 
TeIioP� iPcluFiPI C TeUpoPUe plCP foT eCcJ cTiUiU YitJ UtepU Upecific to tJe oPUet of tJe cTiUiU� YJCt 
to Fo FuTiPI C liXe cTiUiU CPF eXCluCtioP poUt cTiUiU� TJe plCP ClUo JCU C cTiUiU tTCcMeT teOplCte to 
OoPitoT TeUpoPUeU iP TeCl tiOe� outliPeU UpoMeUpeTUoP CPF cTiUiU coOOuPicCtioP teCO� OeFiC policieU 
CPF pToceFuTeU� pTepCTeF UtCteOePtU� UCOple PeYU TeleCUeU� eOCil CPF UociCl copy teOplCteU� Mey 
CuFiePceU CPF OeFiC coPtCctU�

Community Investments
#U C YCy to UuppoTt ouT coOOuPity CPF UuppoTt eXePtU tJCt DooUt touTiUO� Ye FeFicCte fuPFU to 
UpoPUoT OCLoT eXePtU� 

+P tJe coOiPI yeCTU Ye CTe JeiIJtePiPI ouT TeCcJ Dy pCTtPeTiPI YitJ tJe 5oPoTC #TeC (ouPFCtioP� 
TJiU pCTtPeTUJip Yill eZpCPF CPF IToY ouT %oOOuPity +PXeUtOePt (uPF 2ToITCO CPF iPtToFuce 
uU to CFFitioPCl oppoTtuPitieU� 8iUit TuoluOPe %ouPty Yill iFePtify Upecific PoP�pTofitU CU fuPFU CTe 
TeSueUteF� CPF Yill ClUo looM foT CFFitioPCl YCyU to pCTtPeT YitJ city CPF couPty FepCTtOePtU to 
pToXiFe TeUouTceU CPF pToOote tJeiT effoTtU�



FY22-24 STRATEGIC OBJECTIVES
The overall goal is to increase visitation, travel spending and overnight stays. Objectives to 
meet these goals include:

• 7tili\e eCTPeF� oYPeF CPF pCiF cJCPPelU to iPUpiTe tTCXel�
• 5uppoTt UJoulFeT UeCUoPU of fCll� YiPteT CPF UpTiPI YJeP tTCXel iU Ct itU loYeUt tJTouIJ )Toup CPF 

/eetiPIU pToOotioP�
• %oOOuPicCte tJe CutJePtic peTUoPClity of tJe FeUtiPCtioP� eOpJCUi\iPI tJe Mey FiffeTePtiCtoTU�
• 'UtCDliUJ OeUUCIe CPF iOCIeTy YJicJ eXoMe eOotioP COoPI tCTIet CuFiePceU�
• +FePtify OeFiC plCceOePtU tJCt TeCcJ ouT tCTIet CuFiePceU�
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RESEARCH & INSIGHTS

Personalized, Custom & “Local” Experiences
#OeTicCPU YCPt to OCMe up foT loUt tiOe YJeP it coOeU to tTCXel� $ut OoTe 
tJCP tJCt� tTCXeleTU YCPt tTuly OeCPiPIful tTipU CPF CTe UeeMiPI FeUtiPCtioPU 
tJCt Yill offeT peTUoPCli\eF CPF CutJePtic eZpeTiePceU� +P tJiU YCy� tJeTe iU C 
FeUiTe foT uPiSue CctiXitieU tJCt Yill Jelp iP DuilFiPI OeOoTieU� TTCXeleTU looM 
foT locCl CPF iPUiFeT tipU to Jelp CcJieXe tJiU IoCl�� (oT eZCOple TuoluOPe 
%ouPty DePefitU fToO tJiU tTePF Dy offeTiPI ePFleUU JiUtoTic eZpeTiePceU iP 
)olF %ouPtTy CPF outFooT ITCPFeuT iP tJe *iIJ 5ieTTC CPF ;oUeOite�
�� 'ZpeFiC� p+PcluUiXe TTCXel 7PFeTUtCPFiPI TTCXeleT 8ClueU � 1ppoTtuPitieU foT /CTMeteTUq 
������ 

Remote Work Fueling Travel
/CPy people CTe Utill YoTMiPI TeOotely CU C lCUtiPI DypToFuct of %18+D� TJiU 
tTePF JCU OCFe tTCXel eCUieT tJCP eXeT� CU tJey cCP tCMe tJeiT YoTM oP tJe 
ToCF to fit tJeiT UcJeFule� #FFitioPClly� tJiU FeXelopOePt JCU JelpeF DluT tJe 
liPeU of DuUiPeUU tTCXel CPF leiUuTe tTCXel� C tTePF cClleF pDlePFeF tTCXel�q 
TTCXeleTU YJo eZtePF tJeiT tTipU DeyoPF tJeiT YoTMiPI oDliICtioPU CTe UJoYP 
to UpePF OoTe tiOe CPF OoPey iP C FeUtiPCtioP2� DecoOiPI C JiIJly UouIJt 
out CuFiePce foT TuoluOPe %ouPty� 
�� 'ZpeFiC� pTTCXeleT 8Clue +PFeZ ���� 1utlooMq 
������ 

+PFuUtTy TeUeCTcJ CPF iPUiIJtU foTO tJe fouPFCtioP to Cll 8iUit TuoluOPe %ouPtyoU cCOpCiIPU CPF 
OCTMetiPI pToLectU� TJuU ePUuTiPI tJCt Ye CTe UtCyiPI oP top of tTePFU CPF CppeCliPI to Mey OCTMetU�

Travelers look 
for local and 
insider tips.

Travelers who 
extend their 

trips are shown 
to spend more 

time and money 
in a destination.
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Over half of 
travelers are 

practicing 
environmental 
consciousness. 

Outdoor 
adventure is 
still the most 
desired kind 

of travel. 

56.1%56.1%

Outdoor Adventure is Still Reigning King
#PotJeT oPUet Fue iP pCTt to %18+D� outFooT CFXePtuTe iU Utill tJe OoUt 
FeUiTeF MiPF of tTCXel� 2ToOotiPI C UePUe of pJyUicCl CPF OePtCl YellPeUU� 
outFooT CctiXitieU ClloY foT TelCZCtioP CPF eZJilCTCtioP Cll iP oPe tTip� TJe 
UePUe of CFXePtuTe iU eUpeciClly iOpoTtCPt foT tJe )eP < CuFiePce s iP 
fCct� iP C TecePt %olleIe )Toup UtuFy� ��� of )eP < pCTticipCPtU UCiF tJCt 
pFoiPI UoOetJiPI eZcitiPIq oP C tTip YCU eUUePtiCl�3 TuoluOPe %ouPty iU tJe 
SuiPteUUePtiCl plCce foT tJeUe MiPFU of eZpeTiePceU� YJetJeT tTCXeliPI iP tJe 
*iIJ 5ieTTC oT ;oUeOite� 
�� TTCXel #IePt %ePtTCl� p5tCtU: )eP < 9CPtU to TTCXel +PteTPCtioPClly� *CXe n'ZcitiPIo 'ZpeTiePceUq 
������ 

Promoting Sustainability
+P TecePt yeCTU� pTCcticiPI UuUtCiPCDility YJile tTCXeliPI JCU DecoOe OoTe 
foTYCTF tJCP eXeT� TJiU IoeU DeyoPF tJe tTCFitioPCl UePUe of pTotectiPI 
tJe ePXiToPOePt CPF IoiPI ITeeP� it ClUo iU C OeCPU to TeUpectiPI tJe locCl 
tTCFitioPU� cuUtoOU CPF FiXeTUity of tJe FeUtiPCtioP� TTCXeleTU of Cll CIeU 
CPF CuFiePceU CTe looMiPI to OiPiOi\e tJeiT footpTiPt YJeP tTCXeliPI� +P 
fCct� DeUtiPCtioP #PClyUtU TepoTtU tJCt oXeT JClf of tTCXeleTU CTe pTCcticiPI 
ePXiToPOePtCl coPUciouUPeUU 
�������4

�� DeUtiPCtioP #PClyUtU� pTJe 5tCte of tJe #OeTicCP TTCXeleT s ,uly ����q 
������

BRAND POSITIONING/PILLARS
TuoluOPe %ouPty iU C yeCT�TouPF FeUtiPCtioP offeTiPI tJTee XCcCtioPU iP oPe� *eTe people cCP 
eZpeTiePce icoPic ;oUeOite eZploTCtioPU� CutJePtic %ClifoTPiC )olF %ouPtTy FiUcoXeTieU CPF 
uPfoTIettCDle *iIJ 5ieTTC outFooT CFXePtuTeU� This positioning helps in identifying the Visit 
Tuolumne County brand pillars, helping communicate what makes Tuolumne County different 
from other destinations.

• DiXeTUe CPF UcePic PCtuTCl lCPFUcCpeU
• 7PcToYFeF� opeP UpCceU
• � FeUtiPCtioPU iP � 
)olF %ouPtTy� *iIJ 5ieTTC CPF ;oUeOite� � ToCF tTip YitJiP couPty�DlePFeF 

eZpeTiePceU
• .iXiPI JiUtoTy � Utep DCcM iPto UiOpleT tiOeU
• #cceUUiDle�pToZiOity � iU iP FTiXCDle FiUtCPceU CPF YitJiP ��� JouTU of OCLoT locCl CiTpoTtU
• 8Clue CPF CffoTFCDility
• 7PiSue�FiffeTePt�uPeZpecteF
• ReUpoPUiDle CPF UuUtCiPCDle tTCXel UteYCTFUJip

/eUUCIiPI Yill leXeTCIe tJe 9CPFeT (Teely cCOpCiIP YJicJ IiXeU tTCXeleTU C UePUe of YCPFeTluUt 
YitJ iOCIeTy CPF copy tJCt feelU opeP CPF fTee� The campaign will continue to highlight the many 
things to do and places to visit within the county. 5pecificClly� copy Yill focuU oP p+toU 9CPFeTfulq 
lCPIuCIe YJicJ pToOoteU DiI opeP UpCceU� UOClleT cToYFU CPF OCPy eZpeTiePceU to ePcouTCIe 
tCTIet CuFiePceU to XiUit oP tJeiT oYP� YitJ fCOily oT CU C IToup of fTiePFU�



TARGET AUDIENCES
Visit Tuolumne County reaches both consumer and meeting audiences which are broken into 
five key segments: In-Market, Statewide, National, International and Meetings. #uFiePceU YitJiP 
eCcJ CTe iFePtifieF CfteT FoiPI tJoTouIJ TeUeCTcJ pulliPI iP FCtC fToO XCTiouU TeUouTceU iPcluFiPI 
)25�poYeTeF XiUitCtioP� YeDUite tTCffic CPF ƃiIJt pCtteTPU� )oiPI iPto tJeUe coOiPI yeCTU� 8iUit 
TuoluOPe %ouPty Yill De TeCcJiPI $ooOeTU CPF /illePPiCl (COilieU CcToUU %ClifoTPiC� .CU 8eICU CPF 
5eCttle� 9e Yill lCuPcJ UpeciCl iPitiCtiXeU to TeCcJ XiUitoTU CPF eZtePF tJeiT UtCy iP TuoluOPe %ouPty� 
#PF to UecuTe lCTIeT IToup CPF eXePt tTCXel� Ye CTe coOOitteF to eZpCPFiPI ouT OeetiPIU CPF 
IToup iPitiCtiXeU�

Wander Freely Campaign
TJe 9CPFeT (Teely cCOpCiIP loIo YCU FeUiIPeF to CliIP YitJ ouT DTCPF� 
TJe cCOpCiIP pToXiFeU C UePUe of CFXePtuTe CPF eZploTCtioP YJile DeiPI 
YelcoOiPI CPF fTiePFly� #U eZpTeUUeF iP tJe loIo tJe p9q DTeCMiPI out of tJe 
fTCOe UpeCMU to IoiPI DeyoPF tJe DouPFCTieU people JCXe DeeP coPfiPeF to� ePcouTCIiPI tJeO to 
FiUcoXeT UoOetJiPI PeY CPF FiffeTePt CPF tJe tTee lCPFUcCpe CFFU CP eZtTC eleOePt of eZploTCtioP 
pToOotiPI XCTiouU lCPFUcCpeU� $iTFU CTe ClUo iPcluFeF CPF YoTM Yell YitJ p(R''.;q � DeiPI fTee YitJ 
tJe CDility to YCPFeT tJTouIJout TuoluOPe %ouPty�

Marketing Strategies
#U C OCTMetiPI UtCPFCTF 8iUit TuoluOPe %ouPty utili\eU tJTee Mey UtTCteIieU� pCiF OeFiC� oYPeF 
OeFiC� CPF eCTPeF OeFiC� to OCTMet to ouT tCTIet CuFiePceU�

• 2CiF OeFiC iU eZteTPCl OCTMetiPI effoTtU tJCt iPXolXe C pCiF plCceOePt UucJ CU pTiPt CFU� DillDoCTFU� 
TCFio CPF T8 UpotU� etc� 

• 1YPeF /eFiC iU C Uet of coOOuPicCtioP cJCPPelU�outletU tJCt 8iUit TuoluOPe %ouPty JCU coOplete 
coPtTol oXeT� TJeUe iPcluFe ouT UociCl OeFiC cJCPPelU� YeDUite� CPPuCl tTCXel IuiFe� etc� 

• 'CTPeF /eFiC iU coXeTCIe oT pToOotioP of ouT DTCPF tJTouIJ oTICPic OeCPU� TJeUe iPcluFe 
puDliUJeF touTiUO CTticleU tJCt iPcluFe TuoluOPe %ouPty� UJCTeF UociCl OeFiC poUtU oT UociCl 
OeFiC OePtioPU� iPƃuePceT UJout outU� TeXieYU CPF TecoOOePFCtioPU� etc�
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PAID MEDIA STRATEGY
Local/In-Market
8iUit TuoluOPe %ouPty Yill pCTtPeT YitJ locCl OeFiC iPcluFiPI /y/otJeT.oFe�coO� 
TCFio UtCtioPU� CPF tJe 7PioP DeOocTCt to UuppoTt locCl DuUiPeUU CPF ePcouTCIe 
UuUtCiPCDle tTCXel�
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Statewide
TJe OCLoTity of tTCffic to tJe 8iUit TuoluOPe %ouPty YeDUite CPF tJe TeIioP coOeU fToO %ClifoTPiC� 
To promote Tuolumne County for all types of travel, Visit Tuolumne County will continue to 
run an evolved Wander Freely campaign and implement integrated strategic statewide media 
placements to reach target audiences. To ePUuTe OeFiC iU TuPPiPI Ct itU JiIJeUt potePtiCl� 8iUit 
TuoluOPe %ouPty Yill YoTM YitJ 8iUit %ClifoTPiC to leXeTCIe tJeiT pCTtPeTUJipU YitJ leCFiPI OeFiC CPF 
tTCXel plCtfoTOU to FeXelop ƃeZiDle� collCDoTCtiXe OCTMetiPI oppoTtuPitieU foT tJe %ClifoTPiC touTiUO 
iPFuUtTy� 2CTticipCtioP iP tJiU co�op pToITCO ClloYU 8iUit TuoluOPe %ouPty to TeceiXe loYeT PeIotiCteF 
CF TCteU CPF OCtcJiPI FollCTU oP tJe OeFiC iPXeUtOePt� 8iUit TuoluOPe %ouPty Yill ClUo UePF out 
C FeFicCteF eDlCUt to oXeT ������� iPFiXiFuCl tTCXel coPUuOeTU tJCt UuDUcTiDe to 8iUit %ClifoTPiC 
PeYUletteTU� +P CFFitioP� 8iUit TuoluOPe %ouPty Yill plCce OeFiC YitJ XCTiouU pTiPt puDlicCtioPU� oP 
DToCFcCUt CPF UtTeCOiPI T8� CPF CFFitioPCl plCceOePtU tJCt Yill FTiXe tTCffic to tJe YeDUite CPF� 
ultiOCtely� to tJe couPty�

National
To reach audiences outside of California, Visit Tuolumne County will run a national campaign that 
will be a mix of tactics across digital and traditional placements reaching desired audiences in Las 
Vegas and Seattle, which were selected based on direct flights and visiting state data. TJiU Yill 
ClloY 8iUit TuoluOPe %ouPty to TeCcJ CiTliPe OCTMetU YitJ coPUuOeTU YJo tePF to UtCy loPIeT CPF� 
tJeTefoTe� UpePF OoTe YJile iP�OCTMet� TJe cCOpCiIP Yill leXeTCIe tJe 9CPFeT (Teely cCOpCiIP 
plCtfoTO CPF JCXe C UeCUoPClity focuU of fCll CPF UpTiPI YitJ UoOe YiPteT coXeTCIe to pToOote tJe 
FeUtiPCtioP FuTiPI PeeF peTioFU� 

(olloYiPI lCUt yeCToU UucceUU� Ye Yill FiUtTiDute /#T TeleCUeU� YJicJ CTe UiOilCT to C pTeUU TeleCUeU 
Dut CTe tJeOeF CU CFXeTtoTiCl CTticleU� TJeUe DTCPFeF� coPUuOeT�fCciPI CTticleU IePeTCte YiFeUpTeCF 
coXeTCIe CPF CTe FiUtTiDuteF to C PetYoTM of pTiPt CPF oPliPe PeYU puDliUJeTU� TJe foTOCt ClloYU 
coPtTol of OeUUCIiPI CPF TeCFU liMe C tTCFitioPCl feCtuTe UtoTy TeCcJiPI coPUuOeTU oP locCl PeYU UiteU 
tJey fTeSuePt FCily� 9itJ tJe COouPt of FiIitCl coPtePt IToYiPI tTeOePFouUly� tJeUe IuCTCPteeF 
plCceOePtU pToXiFe CFFitioPCl DTCPF CYCTePeUU CU Yell CU potePtiCl eCTPeF OeFiC oppoTtuPitieU� 

1uT TeUeCTcJ CPF CPClyticU UJoY iPcTeCUeF XiUitCtioP fToO TeZCU CPF #Ti\oPC� To coPtiPue to DuilF oP 
tJiU OoOePtuO� Ye Yill eZtePF ouT OCTMetiPI iP tJe ��������� fiUcCl yeCT to TeCcJ potePtiCl XiUitoTU�

International
*CXiPI iPteTPCtioPCl TepTeUePtCtioP iU UoOetJiPI tJCt 8iUit TuoluOPe %ouPty Yill coPtiPue iPto tJiU 
fiUcCl yeCT� It is so important to reach international travelers as they stay in destinations longer and 
therefore spend more money than domestic travelers. To TeCcJ tJeUe CuFiePceU 8iUit TuoluOPe 
%ouPty Yill pCTtPeT YitJ C XCTiety of oTICPi\CtioPU CcToUU pCiF CPF eCTPeF OeFiC iPcluFiPI:

• $lCcM DiCOoPF s 7PiteF -iPIFoO� +TelCPF
• )loDCl /CTMetiPI 5CleU s /eZico
• DeXelopOePt %ouPUelloTU +PteTPCtioPCl s %CPCFC
• $TCPF 75# s /CTMetU YJicJ CliIP YitJ 8iUit TuoluOPe %ouPtyoU iPteTPCtioPCl effoTtU
• 75 %oOOeTciCl 5eTXice s /CTMetU YJicJ CliIP YitJ 8iUit TuoluOPe %ouPtyoU iPteTPCtioPCl effoTtU

(oT tJe ��������� fiUcCl yeCT Ye Yill coPtiPue to IToY ouT iPteTPCtioPCl DTCPF iP ouT eUtCDliUJeF 
OCTMetU CPF DTCPcJ iPto PeY OCTMetU� ��������� OCTMet eZpCPUioPU iPcluFe )eTOCPy CPF 
poUUiDly 5cCPFiPCXiC� tJeUe OCTMetU tJCt CTe iFePtifieF Dy DotJ ouT TeUeCTcJ CPF 8iUit %ClifoTPiC 
CU top UucceUU OCTMetU foT TuoluOPe %ouPty�

Example: Black Diamond Public Relations Investment: $25,000. Value: $369,800



OWNED MEDIA STRATEGIES
Website
8iUit TuoluOPe %ouPty ClYCyU UtTiXeU to FTiXe OoTe potePtiCl XiUitoTU to 
tJe YeDUite to leCTP CDout TuoluOPe %ouPty� plCP tJeiT futuTe tTip� CPF 
DooM tJeiT UtCy� 8iUit TuoluOPe %ouPty Yill coOplete C YeDUite TefTeUJ 
Ct tJe DeIiPPiPI of tJe ��������� fiUcCl yeCT to optiOi\e foT OoDile uUe 
UiPce oXeT ��� of uUeTU XiUit tJe Uite oP tJeiT pJoPe� +t Yill ClUo focuU oP 
OCMiPI tJe Uite OoTe iPUpiTiPI� OoFeTP CPF uUeT fTiePFly� The site will 
continue to use Book Direct which is a booking referral platform that 
helps visitors book a stay at the various lodging options available 
within the county. TJiU plCtfoTO iU coXeTeF Dy 8iUit TuoluOPe %ouPty Uo tJeTe CTe Po CFFitioPCl coUtU 
pCUUeF oP to loFIiPI pCTtPeTU� To CUUiUt YitJ UeCTcJ ePIiPe optiOi\CtioP effoTtU CPF to Meep coPtePt 
oP tJe Uite fTeUJ� 8iUit TuoluOPe %ouPty Yill FeXelop CPF upFCte DloI coPtePt foT tJe Uite�

Example: Book Direct Platform, Visit Tuolumne County Investment: $5,500. Estimated Booking 
Revenue 2021/2022: $99,300. ROI: 1,710%.

Social Media
1TICPic UociCl OeFiC iU oPe oP tJe OoTe peTUoPCl YCyU to TeCcJ ouT CuFiePceU� 8iUit TuoluOPe 
%ouPty CiOU foT UociCl OeFiC to De CP CctiXe OoutJpiece to FTCY people to 8iUit TuoluOPe %ouPty� 
Social media efforts will continue to encourage visitation and reflect Visit Tuolumne County’s 
initiatives while acting as an informative tool and resource. 8iUit TuoluOPe %ouPty Yill coPtiPue 
UJCTiPI p9CPFeT 9eFPeUFCyUq CPF poUtiPI CDout tJe PeY CPF eZiUtiPI DuUiPeUUeU CPF JiFFeP IeOU 
of TuoluOPe %ouPty� )oClU foT tJe coOiPI fiUcCl yeCT iPcluFe leXeTCIiPI OoTe XiFeo coPtePt CcToUU 
plCtfoTOU CPF focuUiPI oP IToYiPI tJe DeUt peTfoTOiPI plCtfoTOU� UcCliPI DCcM oP plCtfoTOU tJCt 
CTePot CU effectiXe to OCMe YCy foT PeY oPeU liMe TiMToM�

Example: Partnership with Bay Area Influencer Chelsea Davis (Chey Chey from the Bay), Visit Tuolumne 
County Investment: $3,000. Results: 1,611,156 Impressions (meaning that 1.6 million people read 
and/or engaged with the article and social posts).

Meetings
8iUit TuoluOPe %ouPty Yill coPtiPue to leXeTCIe tJe %8'0T tecJPoloIy plCtfoTO YJicJ iU YiFely uUeF 
Dy OeetiPI plCPPeTU to UuDOit TeSueUtU foT pTopoUClU 
R(2U� foT futuTe eXePtU� +P oTFeT foT C liUtiPI 
to CppeCT JiIJeT iP UeCTcJ TeUultU� C pCiF pCcMCIe OuUt De UecuTeF� 8iUit TuoluOPe %ouPty Yill utili\e 
8iUit %ClifoTPiC CPF 5CP (TCPciUco TTCXel #UUociCtioP OeetiPIU iPitiCtiXeU to leXeTCIe CPF eZpCPF 
upoP tJeiT OeetiPI pToITCOU� 8iUit TuoluOPe %ouPty Yill pCTticipCte iP coPfeTePceU CPF coPXePtioPU 
to eFucCte OeetiPI plCPPeTU oP TuoluOPe %ouPty offeTiPIU� To ePtice OeetiPI CPF IToupU to DooM 
iP TuoluOPe %ouPty� Ye Yill coPtiPue to offeT ouT iPcePtiXe pToITCO� YJeTe Ye UpoPUoT C OeCl DCUeF 
oP tJe PuODeT of TooO PiIJtU DooMeF�
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Newsletters
8iUit TuoluOPe %ouPty Yill coPtiPue to UePF out OoPtJly coPUuOeT eOCilU to 
C liUt of UuDUcTiDeTU YJo CTe ICtJeTeF tJTouIJ CFXeTtiUiPI leCFU CPF YeDUite 
UiIP�up foTO� 8iUit TuoluOPe %ouPty Yill iPtToFuce YCyU to UeIOePt tJe FCtC 
to Feploy coOOuPicCtioPU tJCt CliIP YitJ CuFiePce Upecific iPteTeUtU�

CrowdRiff
%ToYFRiff iU C plCtfoTO tJCt JelpU 8iUit TuoluOPe %ouPty CcSuiTe CPF 
UtoTe TiIJtU to pJotoU CPF XiFeoU tJCt CTe uUeT IePeTCteF� +t ClUo ClloYU 
8iUit TuoluOPe %ouPty to cTeCte YeDUite IClleTieU oP XCTiouU pCIeU� YJicJ 
iPcTeCUeU uUeT tiOe oP tJe YeDUite CPF ClUo ClloYU CuFiePceU to FeepeP tJeiT 
ePICIeOePt YitJ tJe DTCPF� 8iUit TuoluOPe %ouPty ClUo puDliUJeU UtoTieU 
tJTouIJ tJe plCtfoTO tJCt Iet UJCTeF Dy 8iUit %ClifoTPiC� CTe FoYPloCFCDle to 
uUe CcToUU 8iUit TuoluOPe %ouPty UociCl cJCPPelU CPF cCP ClUo De fouPF YJeP 
UeCTcJiPI oP )ooIle� iPcTeCUiPI TeCcJ oP CP oTICPic leXel�

Podcast
8iUit TuoluOPe %ouPty Yill coPtiPue to TeleCUe OoTe epiUoFeU of tJe (olloY 
/e iP TuoluOPe 2oFcCUt� JiIJliIJtiPI tJe DuUiPeUUeU CPF tJe people YJo 
OCMe TuoluOPe %ouPty Uo YoPFeTful�

EARNED MEDIA STRATEGIES
Public Relations
To garner the most earned media possible, Visit Tuolumne County partners with Black 
Diamond, Global Marketing and Sales, and Development Counsellors International to reach 
international media. Visit Tuolumne County also manages media relations for domestic 
markets, submitting story ideas to various publications and freelancers and also managing 
those relationships at media events. Due to tJe UucceUU of CttePFiPI OeFiC cePteTeF eXePtU� 
Ye Yill coPtiPue to CttePF 8iUit %ClifoTPiC /eFiC /iUUioPU� TTCX/eFiCoU +PteTPCtioPCl /eFiC 
/CTMetplCce� CPF +29oU /eFiC /iUUioP�

Example: Muck Rack Media Pitching Platform, Visit Tuolumne County Investment: $12,000. Value of 
earned media: $2,600,000 and a reach of 223,100,000. Source: MuckRack.com, this data date range 
is July 1, 2022-January 31, 2023.

Calls for Content
'CcJ SuCTteT 8iUit TuoluOPe %ouPty uUeU itU  eCTPeF OeFiC UtTCteIieU to pToOote ouT locCl 
DuUiPeUUeU CPF eXePtU� Visit Tuolumne County then takes this content, develops “What’s New” 
press releases and distributes the releases to our media list. 8iUit TuoluOPe %ouPty ClUo UuDOitU 
iPfoTOCtioP foT coPtePt TeSueUtU fToO 8iUit %ClifoTPiC CPF $TCPF 75#�
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PROGRAMS AND INITIATIVES
Craft Beverage Trail
+P /CTcJ ����� 8iUit TuoluOPe %ouPty lCuPcJeF tJe TuoluOPe %ouPty %TCft 
$eXeTCIe TTCil� C FiIitCl pCUU cTeCteF Dy $CPFYCPIo� TJiU tTCil iPcluFeU Cll 
PiPe of tJe DTeYeTieU� YiPeTieU� CPF ciFeT FiUtilleTy iP TuoluOPe %ouPty 
CPF iU fTee to pCTticipCte iP� The program so far has seen great success and 
encourages people to disperse across the county, safely. +P fiUcCl yeCT ������ 
8iUit TuoluOPe %ouPty Yill coPtiPue to pToOote CPF eZpCPF tJe pToITCO 
FiIitClly CU Yell CU tJTouIJ XCTiouU collCteTCl pieceU� TJe pToITCO Yill eZpCPF 
Dy CFFiPI PeY pUtopU�q

Craft Burger Trail
$CUeF oP tJe UucceUU of tJe %TCft $eXeTCIe TTCil� iP ��������� Ye CTe lCuPcJiPI  
C %TCft $uTIeT TTCil� TJiU FeciUioP iU DCUeF off of TecoOOePFCtioPU fToO 
$CPFYCPIo� CU tJeiT UtCtiUticU UuIIeUt tJCt fooF CPF DeXeTCIe tTCilU CTe top 
peTfoTOeTU� 9e Uet ouT IoClU foT tJiU tTCil to UJoYcCUe ouT locCl TeUtCuTCPtU CPF 
iPƃuePce locClU CPF XiUitoTU to FiPe CTouPF iP TuoluOPe %ouPty�

Trail Heads Program
#ccoTFiPI to TeUeCTcJ coPFucteF oP DeJClf of 8iUit TuoluOPe %ouPty Dy 5/) 
%oPUultiPI� JiMiPI iU tJe �� outFooT CctiXity iP TuoluOPe %ouPty� Introduced in 
2021, the Trail Heads Program was created for trail enthusiasts of all kinds to 
easily find trails that are right for them out of the hundreds to choose from, 
while helping disperse visitors throughout the county, as part of Visit Tuolumne 
County’s sustainability efforts. DoYPloCFCDle OCpU of tJe Top �� TTCilU foT fCiT�
YeCtJeT CPF YiPteT OoPtJU CTe CXCilCDle oP tJe YeDUite CPF Ct tJe 8iUitoTU 
%ePteT iP 5oPoTC� 8iUit TuoluOPe %ouPty ClUo ePcouTCIeU locCl DuUiPeUUeU to 
FoYPloCF tJe OCpU to pToXiFe foT tJeiT IueUtU� # TeYCTF coOpoPePt of tJe 
pToITCO IiXeU tTCil uUeTU tJe oppoTtuPity to TeceiXe C UeTieU of FiIitCl DCFIeU CU 
tJey coOplete tTCilU to UJoY off oP UociCl OeFiC� OeCPYJile ePcouTCIiPI TepeCt 
XiUitCtioP� TJe pToITCO ClUo iPcluFeU tipU foT CFXePtuTiPI TeUpoPUiDly UucJ CU 
leCXiPI Po tTCce� 8iUit TuoluOPe %ouPty Yill coPtiPue pToOotiPI tJe pToITCO 
fToO C FiIitCl peTUpectiXe CPF Yill Meep coPtePt oP CXCilCDle tTCilU upFCteF CU 
PeeFeF� 

Influencer/Media Familiarization Tours (domestic and international)
Visit Tuolumne County will host various influencers, journalists and travel trade representatives 
throughout the fiscal year through media familiarization tours, partnering with other 
organizations like Visit California, High Sierra Visitors Council, Gold Country Visitors Association 
and international offices (Development Counsellors International, Black Diamond and Global 
Marketing and Sales) where it makes sense to influence and inspire travel to Tuolumne County 
from first-hand experience. +PƃuePceTU CPF OeFiC UelecteF Yill CliIP YitJ 8iUit TuoluOPe %ouPtyoU 
tCTIet CuFiePceU� CPF 8iUit TuoluOPe %ouPty Yill YoTM YitJ FiXeTUe coPtePt cTeCtoTU to DTiPI 
TuoluOPe %ouPty to C DToCFeT CuFiePce�

Example: Visit Tuolumne County Hosted Journalist, Amanda Finn, Matador Network, Visit Tuolumne 
County Investment: $1,610. Value of earned media: $15,028. Unique Monthly Visitors: 2,200,000.
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DRAGOON GULCH
Length: 3.1 miles
Difficulty: Easy - Strenuous
Route Type: Loop
Stroll through the Mother Lode’s oak 
woodlands along beautifully shaded trails 
with stunning panoramas of downtown 
Sonora and its surrounding mountain ranges.

RED HILLS RECREATION 
MANAGEMENT AREA
Length: Varies
Difficulty: Easy - Moderate
Route Type: Loop
Several trails feature wildlife, serpentine 
formations, a wide variety of plants and 
gorgeous spring wildflowers. You can 
even spot bald eagles in the winter.

FERRETTI RD TRAIL NETWORK
Length: 5.6 miles
Difficulty: Moderate
Route Type: Loop
Trail network includes a 1.3 mile bike-only 
loop with optional features and views into 
Yosemite and the Tuolumne River Canyon.

COLUMBIA COLLEGE
FITNESS TRAIL 
Length: 1.6 miles
Difficulty: Easy
Route Type: Loop
Enjoy an invigorating hike around 
Columbia College with workout stations 
and pond views.

WEST SIDE
RAILROAD TRAIL
Length: 10 miles
Difficulty: Moderate
Route Type: Out & Back
Once a railroad grade used for logging, 
this trail winds around the mountainside 
with wildflowers, butterflies and 
picturesque Tuolumne River landscapes.

SUGAR PINE TRAIL 
Length: 4.7 miles
Difficulty: Moderate
Route Type: Out & Back
The year-round trail is a family and dog 
friendly option primarily used for hiking, 
walking and running. The trail offers water 
features, a wide gravel path plus surrounding 
trees which provide plenty of shade.

PINECREST LAKE LOOP TRAIL
Length: 3.9 miles
Difficulty: Moderate
Route Type: Loop
The popular trail loops the entirety of 
Pinecrest Lake and crosses the Stanislaus 
River and the dam.

CARLON FALLS
Length: 3.8 miles
Difficulty: Moderate
Route Type: Out & Back
Hike into Yosemite Wilderness along the 
clear Tuolumne River to beautiful falls. 
The trail head is located outside the park, 
and park fees are not required.

WAPAMA FALLS/RANCHERIA FALLS
YOSEMITE’S HETCH HETCHY ENTRANCE
Length: 5 miles/13.4 miles 
Difficulty: Moderate - Strenuous
Route Type: Out & Back
One of the more popular trails in Yosemite 
leads to some of the park’s tallest waterfalls. 
The 5-mile portion provides spectacular sights 
of Tueeulala and Wapama Falls, while the 
longer 13.4 mile hike also includes Rancheria 
Falls and stunning valley scenery.

LITTLE GOLDEN FOREST TRAIL
Length: 2 miles
Difficulty: Easy
Route Type: Loop
Co-sponsored by Little Golden Children’s 
Books and the National Arbor Day 
Foundation, this family-friendly trail takes 
you into Stanislaus National Forest.

RELIEF RESERVOIR
Length: 6.1 miles
Difficulty: Moderate
Route Type: Out & Back
A great hike for beginning backpackers, 
this trail includes Kennedy Meadows 
and the Relief Reservoir with amazing 
mountain and lake scenery.

PACIFIC CREST TRAIL
Length: 12.1 miles (segment)
Difficulty: Moderate
Route Type: Out & Back
This National Scenic Trail is a treasured 
pathway stretching from the Mexican border 
in Southern CA all the way up to the Canadian 
border in WA. This Tuolumne Meadows to 
Glen Aulin High Sierra Camp portion travels 
through Yosemite and includes a granite
beach, waterfalls and beautiful wooded areas.

Outdoor enthusiasts of all kinds love Tuolumne County and it’s easy to see why. There’s much to enjoy here and literally hundreds of trails to choose from.

This top 12 list will guide you to beautiful locations. Please be sure to recreate responsibly, stay on the trail, be wildlife aware, pack out what you pack

in and leave no trace so others can enjoy it too. For more information on these trails and others available, visit

Sonora and its surrounding mountain ranges.

walking and running. The trail offers water 
features, a wide gravel path plus surrounding 

The 5-mile portion provides spectacular sights 

HIKE BIKE HORSEBACK DOG-FRIENDLY

TUOLUMNE COUNTY’S
BEST TRAILS
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Art Week
+P #pTil ����� 8iUit TuoluOPe %ouPty Yill JoUt tJe �TF #PPuCl TuoluOPe %ouPty 
#Tt 9eeM FuTiPI #Tt� %ultuTe CPF %TeCtiXity /oPtJ� Art Week stands as an 
annual event to promote and support the artists and creatives of Tuolumne 
County and highlight Tuolumne County as a destination for art lovers. TJe 
pToITCO JCU pTeXiouUly UeeP ITeCt UucceUU� CPF 8iUit TuoluOPe %ouPty Yill 
coPtiPue to JiIJliIJt iPFiXiFuCl CTtiUtU CPF tJe eXePt fToO C FiIitCl peTUpectiXe 
XiC UociCl OeFiC plCtfoTOU� XiFeo CFU� YeDUite pToOotioP� ePeYUletteT CPF 
pTiPteF collCteTCl� (oT tJe ��������� yeCT� Ye Yill eXCluCte tJe iOpCct of #Tt 
9eeM CPF OCMe PeceUUCTy CFLuUtOePtU to JeiIJteP tJiU iPitiCtiXe�

Restaurant Week
TuoluOPe %ouPty ReUtCuTCPt 9eeM iU CP CPPuCl celeDTCtioP of locCl FiPiPI 
eZpeTiePceU CPF iU C collCDoTCtiXe YCy to UJCTe tJe DouPty of TuoluOPe %ouPty� 
Restaurant Week, inspired by California Restaurant Month, promotes dining 
local during what is typically a slow time for businesses. 8iUit TuoluOPe 
%ouPty iU IiXiPI TeUtCuTCPt YeeM C locCl TefTeUJ CPF Yill pToOote tJiU YeeM YitJ 
C uPiSue CPF fTeUJ peTUpectiXe�

TTCFitioPClly� TeUtCuTCPt YeeM focuUeU oP ouT locCl OCTMet�  #U Ye looM to tJe 
��������� yeCT Ye Yill Te�iPXePt TeUtCuTCPt YeeM to eXolXe CPF CppeCl to ouT 
FTiXe OCTMetU� 1Pe tCctic Ye Yill YoTM oP iU UouTciPI CPF pCTtPeTiPI YitJ fooFie 
iPƃuePceTU� DloIIeTU� LouTPCliUtU� CPF poF cCUteTU�

National Travel and Tourism Week/
CA Tourism Month
'XeTy /Cy� 7�5� TTCXel celeDTCteU 0CtioPCl TTCXel CPF TouTiUO 9eeM 
0TT9�� 
CPF %ClifoTPiC JoPoTU %ClifoTPiC TouTiUO /oPtJ� Both events are to drive 
awareness of all that tourism does for the economy and highlight the tourism 
community. 8iUit TuoluOPe %ouPty Yill coPtiPue to UecuTe XiFeo teUtiOoPiClU 
to CFF to tJe XiFeo coOpilCtioP feCtuTiPI coOOuPity oTICPi\CtioPU� tJe XClue 
touTiUO cuTTePtly DTiPIU CPF tJe FiTectioP OoXiPI foTYCTF tJCt Yill coPtiPue to 
UuppoTt tJe couPty CPF Jelp tJe locCl ecoPoOy tJTiXe� 8iUit TuoluOPe %ouPty 
Yill looM to UiOilCTly pToOote tJeUe eXePtU tJTouIJ oYPeF cJCPPelU liMe UociCl 
OeFiC CPF tJe YeDUite�



Sustainability Action Initiative
We will build on our sustainability initiative by developing an inclusive plan outlining ways for 
visitors to travel safely and responsibly throughout the county. TJe plCP Yill iPcluFe pToXiFiPI 
CctioPCDle coPtePt to De UJCTeF CcToUU coOOuPicCtioP cJCPPelU� cTeCtiPI TeUouTceU CPF iPfoTOCtioPCl 
collCteTCl to De pCUUeF out CPF to liXe oP tJe YeDUite� CU Yell CU oPe FocuOePt�plCP ePcoOpCUUiPI 
Cll CUUetU� 8iUit TuoluOPe %ouPty Yill De pCTtPeTiPI YitJ tJe oTICPi\CtioP .eCXe 0o TTCce� pToXiFiPI 
YoTMUJopU to tJe coOOuPity CPF fuTtJeT eZpCPFiPI oP tJe .eCXe 0o TTCce OeUUCIiPI� 8iUit TuoluOPe 
%ouPty Yill ClUo coPtiPue to JCXe %leCP�7p DCyU tJTouIJout tJe couPty�

Example: Visit Tuolumne County Digital Billboards, Visit Tuolumne County Investment: $19,740. 
Value: 7,371, 175 impressions per year (meaning that 7.4 million people will see our billboard ad 
spot).

��������� Yill iPcluFe tTCXel XoluPteeTiUO� TTCXeleTU CTe UeeMiPI YCyU to TeFuce tJeiT cCTDoP footpTiPt 
CPF IiXe DCcM to tJe coOOuPity YJile iP FeUtiPCtioP� To Oeet tJoUe tTePFU 8iUit TuoluOPe %ouPty 
Yill FeXelop C UuUtCiPCDility CODCUUCFoT pToITCO� TJiU Yill De C XoluPteeT pToITCO YJeTe TeUiFePtU 
Yill De tTCiPeF oP DeUt pTCcticeU iP UuUtCiPCDility Uo tJCt tJey cCP CUUiUt tTCXeleTU YJeP tJey CTe iP 
TuoluOPe %ouPty�

Photo/Video Shoot
To best showcase the county and increase our photo and video assets and magnify our campaigns 
with fresh imagery a photo and video shoot will be conducted. TJe IoCl of tJiU UJoot iU to ICtJeT 
full�TiIJt CUUetU to De uUeF oP oYPeF CPF eCTPeF cJCPPelU iPcluFiPI pCiF OeFiC� oTICPic UociCl 
OeFiC� ePeYUletteTU� oP tJe YeDUite CPF OoTe� #UUetU Yill JiIJliIJt tJe tJTee FiffeTePt TeIioPU of tJe 
couPty iPcluFiPI )olF %ouPtTy� *iIJ 5ieTTC� CPF ;oUeOite CPF Yill De eXeTITeeP iP iOCIeTy Uo tJey 
cCP De uUeF iP futuTe pToLectU DeyoPF (;������ 8iFeo JCU pToXeP to De C OeFiuO tJCt ICTPeTU JiIJ 
ePICIeOePt XiC pCiF OeFiC CuFiePceU CPF oTICPic UociCl cJCPPelU� #ll footCIe Yill iPcluFe FiXeTUe 
tClePt tJCt CliIPU YitJ 8iUit TuoluOPe %ouPtyoU tCTIet FeOoITCpJicU� #ctiXitieU iPcluFeF Yill De tJoUe 
tJCt TeUoPCte OoUt YitJ CuFiePceU CPF YoulF De JiIJ OotiXCtoTU foT DooMiPI eZtePFeF UtCyU iP 
TuoluOPe %ouPty�
+P tJe ��������� yeCT Ye Yill TeiPXiIoTCte ouT tCTIet CuFiePceU Dy upFCtiPI ouT CFXeTtiUiPI 
cCOpCiIPU YitJ PeY iOCIeTy�

Mobile Visitor Center
In 2022, Visit Tuolumne County invested in a van that will be used as 
a Mobile Visitors Center, allowing the Visit Tuolumne County team 
to go out to where visitors congregate in the county. 0ot oPly FoeU 
tJe XCP OCMe tJe 8iUit TuoluOPe %ouPty teCO OoTe OCPeuXeTCDle� 
it iU C tTCXeliPI DillDoCTF CU it iU YTCppeF YitJ pJotoU JiIJliIJtiPI 
CctiXitieU CPF FeUtiPCtioPU tJTouIJout tJe couPty CU Yell CU pToOotiPI tJe 8iUit TuoluOPe %ouPty 
YeDUite Uo people cCP Iet eCUy CcceUU to tTCXel iPUpiTCtioP� +P ��������� Ye Yill lCuPcJ C pRoCF 
5JoYq cCOpCiIP Dy tCMiPI tJe 8iUit TuoluOPe %ouPty XCP to ouT Mey FTiXe OCTMetU� .oU #PIeleU� 5CP 
(TCPciUco CPF 5CcTCOePto to pToOote tTCXel to TuoluOPe %ouPty� 
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Annual Travel Guide
8iUit TuoluOPe %ouPty cTeCteU CPF FiUtTiDuteU CP CPPuCl TTCXel )uiFe to 
iPUpiTe tTCXeleTU to plCP C tTip to TuoluOPe %ouPty� This fiscal year, 75,000 
copies will be printed and distributed at various Bay Area locations 
such as the California Welcome Centers at Pier 39 in San Francisco 
and Jelly Belly Factory in Fairfield, Caltrain stations, Starbucks, Trader 
Joe’s, and San Jose and Oakland International Airports to name a 
few. TJey Yill ClUo De FiUtTiDuteF Ct tJe 8iUit TuoluOPe %ouPty 8iUitoTU 
%ePteTU� tJTouIJ CFXeTtiUiPI leCFU� iPFiXiFuCl TeSueUtU� Ct OeFiC eXePtU 
CPF tTCXel UJoYU� Ct locCl DuUiPeUUeU CPF De CXCilCDle oPliPe yeCT�TouPF�
(oT ���� Ye CTe looMiPI foTYCTF to TeXiUiPI ouT TTCXel )uiFe� #U Ye 
OoXe fToO C OeODeTUJip�DCUeF UyUteO to C pCTtPeTUJip UtTuctuTe� ouT 
TTCXel )uiFe Yill tuTP iPto OoTe of CP eFitoTiCl piece� 9e Yill iPcluFe itiPeTCTieU� CTticleU CDout tJe 
FeUtiPCtioP� OCpU CPF locCl UtoTieU� TJiU Yill IiXe tJe TTCXel )uiFe C loPIeT UJelf life�
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Thank You for your
continued support!

Visit Tuolumne County  •  193 S Washington St.
Sonora, California 95370  •  (800) 446-1333  •  VisitTuolumne.com




